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Chuong 1:
TONG QUAN VE THUONG HIEU

e« THUONG HIEU LA GI ?

e NHAN DANG THUONG HIEU ?
» TAI SAN THUGONG HIEU LA Gi ?




l. THUONG HIEU LA GI ?

1. Khai niém

Thuong hiéu (Brand):

| a uy tin cua DN

| a hinh anh cda DN trong tam tri khach hang
_a niém tin ma khach hang danh cho DN

_a dau hiéu dé phan biét va nhan biét SP/DV/DN




Quan fieam hiedn faii (Ambler,
Styles, Acker,...)

—Thodng hiedau lag moat taap

hdéip cauc thuoac tiat ang

SH1ER# lag Gld@t $&kull
togicAfut¥5?hhe ho
thoong hieau, cung

caap 1l6ii ich chouc

1 C

naéng
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CAC COT MOC LICH SU

Khai nhiém thuong hiéu ra doi tu trudc
khi marketing tré thanh mot khoa hoc
doc lap

Nam 1919, Cong ty Libby lan dau tién
gidi thi€u Brand manager

Tuy nhién, chinh P&G lan dau tién xay
dung hé thong Brand manager (1931)
Chuc danh nay nhanh chéng dugc hinh
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?;i!?;i; b | . .E:! *:g;'*::* *ZQE!E:! - ) :.E.z ’:;;E’ E,




CAC COT MOC LICH SU

e 1970s, ly thuyét dinh vi thuong hiéu ra
doi

» 1980s, khai niém gia tri thuong hiéu
xuat hién

e Nam 1996, khai niém mai vé thuong
hiéu ra ddi vdi chu thuyét la :
— Ambler & Styles
— Acker, D.A

1990s, céac ly thuyét vé dinh gia th



Thoong hieau vag khauch hagng




2. CAUC YEAU TOA CAAU THA@NH
THOONG HIEAU

Thaonh phaan
caum xuuc

SO0l lieéan Tinh cauch
tooln - TH
d Thaonh phaan

vea ct; — "
chouc naéng . o
: Bieau
Xa?n » calic thuoic t66ing
Oua -
tinh
(vueng ) v n e
SX) » chaat 168ing
< uan hea
Hinh oP .
o ~ .. gidoda
atinh » coang duing SP H vag
o .. va
L sO1 thea hiean théon
pall néa vo XH cula .
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Mercedes — moat vi dui vea loii
ich thoong hieau

ThuOc tinh Loi ich churc Loi ich tam ly
nang

- e -

Sang troing

Naét tiean

An taam

Chaéc chaén Khoang s6i va naap

Toac noa cao Lagm chut th. gian Mailill




Toali nhaan daing nodic thodng hieadau nhoég
cauli gi ?
> Tean
(names)
> Logo
» Khadu hiedu
(slogan)
» AAm thanh
(Jingle)
> Magu saéc
(colour)

» Bao bi

Npaekasg - =
> Mdaan medq diliaedt keéa




Phaan hoan cuia
thodng hieau

 La nhiing gi khach hang lién tuéng dén khi
nhac tén SP. B6 la hinh anh tbng quéat vé SP
va DN trong tam tri khach hang.

— Thuong hiéu & trong tam tri KH, Thudc vé
khach hang chir khéng phai thudc vé DN.






http://www.lantabrand.com/cat2news4375.html

3. Taii sao ngoogi ta xaay doing
thoong hiedu ?

Vi thodng hieau mang
laii:

*LO611 ich noai voui
ngodwgl tieau dueng

" LOA11 ich noai voui

D I\




Bieadat nodic phaan nago
vea chaat 1066ing HH

Gialim thdéwgi gian loila
choin
Tim nooic SP moul cou
uy tin




IL.0ii ich noai voui

e

" Dea thoic hiean cauc noén naeit
haeng

" Gialim thieau s©6i1 baét chooduc
(phaup luaat batio vea)

" Talo sOl1 trung thagnh cula
khauch haeng (s6i1 trung thaenh
phalil cou noda chea)




4. Thoong hieau vag nhaon
hieau

* Nhan hiéu la tén goi, bi€u tuong, hinh vé hay su
phoi hop gilra ching dé€ xac nhan SP/DV clia mot
BJ\

* CA&c b0 phan cau thanh:

— Tén nhan hiéu
— biéu tuong,, mau sac, kiéu chir

e Dau hiéu hang hoéa: la toan b6 nhan hiéu hay mot

00 phan cua né duoc dang ky va dugc phap luat

D0 vE




NHAON HIEAU THOONG HIEAU

Gia tro cuil thea Trogu t6d6ing vag

vag lag TSHH lag TSVH
Hiedn diean trong |Hieadn diean trong
vaén batn phaup tadm tri NTD

DN naéng kyu, co DN xady doing,
quan chouc naéng NTD chaap nhaan
coang nhaan




5. Cac loai thuong hieu

Thuong hiéu sadn pham

> Pat tén cho SP, lay d6 nhu la mot thuong
hiéu.
Quang ba ca loi ich cam xuc va lgi ich chirc
nang vai tu cach la moét thuong hiéu thuc su.
Khach hang thuong khong biét ngubn goc
dich thuc cua thuong hiéu




Mo hinh thuong hiéu-SP

.=

' b 4




Thuong hiéu cong ty

* |a hinh anh cua cty trudc cong ching

* Thuaong hiéu cty bao gio cling han ché
hon thuong hiéu SP




Thuong hiéu quoc gia

* Thuong hiéu quoc gia: La uy tin, hinh
anh, niém tin clia cong dan nudc khac
vao mot quoc gia

* Quobc gia d6 mang lai gi cho loai nguoi ?




Thuong hiéu dia phuong

* Thuong hiéu mot dia phuong : La uy
tin, hinh anh, niém tin vao mot dia
phuong.




Thuong hiéu ca nhan

* Thuong hiéu ca nhan : La uy tin, hinh
anh, niém tin cta nguoi khac vao mot
Nguoai

* Nguoi d6 mang lai gi cho moi nguoi ?




I'T. TAQT SAUN THOONG HIEAU

e Tai san thuong hiéu (TSTH) la gi ?
e Nhing yéu t6 nao cau thanh TSTH ?
e Lam thé nao dé do luong TSTH ?




1. Tagi saun Thoong hieau lag gi ?

»Lag moat tadp hoéip caltc tagi
salin voa hinh gaén liean vdul
thodéng hieau.

»Noll lagm taéng theam/gialim béut
giau tro culia SP/DV,hoaéc culia
kh.

»Lag giall trd cufla sO6i trung
thagnh cutia KH,

sOl nhaan bieat




2. CAC YEU TO CAU THANH TSTH

so1

hodng hiedu

SO1
aum nhaan
aat 1o66ing v3
giau tro

liean tooing
toR thodng higau

BRAND
EQUITY
Tagi saln
thoong hiea

quyeat
SOl CN, cho
trung thagnkh

Voui thodng hieau

thuea TH

hea
thoang
» > phaan



2.1. SU NHAN BIET THUONG HIEU
(Brand Awareness)

naau tiean
hi nhaéc nean
chuiing loaii SP
Nhou tean khi
2c hean chuong loaii satin pl

Coli bieat saiin phaam nhéng
pang nhou tean. Caan troa troi moui nhd

Khodng nhaan bieat nodic TH: choa




2.2. So0i caum nhaan chaat 1looing
vag giau tro

La su so sanh cua khach hang
vé gia tri nhan duoc / chi phi bo ra
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S6 fnoa giau tro dagnh cho khauch hagng
(customer delivered value)

G iall trd culia salin phaam

Toang gial
Tro m ag
Coang ty

Cung caap

G iau two cutia dxch vui

G iau two culla nhaan vian
G iau two cutia hinh atinh

Tian m ua salin phaam

G iau two
dagnh cho
hauch hagng

Toang chi

Chiphithbégigian Phim ao
/‘ khatch
— Chiphicoang sdic @/ haong
- -~ | Phatiichou

Chiphivea tadm ku



* Personal:Tao ra cho khach cam giac so
nCtu nhan hiéu. Nhiéu khach hang, nhat la
ohu nt, mudn c6 cdm giac ho dang sé hiu
nh&n hiéu do dé chiing minh dang cap, céa
tinh cua minh.

 Social: Thé hién trach nhiém xa hoi. Khi tat
ca cac yéu to khac déu ngang bang nhau,
khach hang, nhat la phu n{r va sinh vién,
thuong chon mua nhu‘ng nhan hiéu ma

V4
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Su au tri cua nhiéu DN Viét Nam

» cho rang “Mot SP duogc kiém tra
trong nha may la tot thi cling tot
trong mat nguai tiéu dung.

» Cho rang gia ca thap sé mang lai gia
tri Ilon hon cho nguoi tiéu dung.

e Gia ca duoc nguai tiéu dung ludn
quan tam nhung gia tri cam nhan
mOoi la cai sé dan toi viéc mua hang.




chaat looing cao khi nago?

Poi vGi san pham:
* Phi hop véi nhu cau
* Bén

 Co6 do tin cay

* De st dung

* Sach se,

* Dep

 Tiét kiém ndng luong




khi nago NTD naunh giau chaat
looing DV, cao?

" Tiedp caan
nodic: noa
Nieam phuic
vul, thobégoi
glan mou cola;
gioo xe; thdowi
gian choo
noii.




khi nago NTD naunh giau chaat
looing DV cao?
* CSVC, thieat bo hiean naii




NTD naunh giau chaat 1looing DV
cao...

"An toagn (vea vaat chaat, tagi
chinh, bato maat thoang tin)




2.3. SO01 liean tooung
tog thoong hieau

* SO01 lieadn todlng tog thodng
hieau lag gi ?

A\

* LOI1i1 ich cutia sO1 liean




SO0l liean tooung tog thoong
hiedau lag gi ?

e La nhitng y tudng nay sinh trong tam
tri KH khi nhac dén thuong hiéu

Vinamilk
SO61 bod
dodong
SO1

A




Liean toodiing tog thodng hi€u
Honda

L.Oi ich

Thudc tinh —_——=
H, P Tiedn 16ii

giall ca:

D61 thU
Toyota
mercedes

Moa toa . ) ' NjO(SQl—SD
MOi ngodoi




2.3.3. Hal caap noa cuua so1l
liean tooung

a. Nhitng can nhac & muc do thap: nhan
biét cia khach hang vé thuoc tinh va
loi ich nhat dinh.

b. Nhitng can nhac 6 muc dd cao: nhiing
phan tng, danh gia va tinh cam cua KH
doi vai thuong hiéu.




a. Liean tooung ou caap noa
thaap

Cauch SP/DV hnaup oung nhu
caau chouc naéng :
—Nhoong tinh naéng chinh
—S01 naung tin cula SP,
—SO01 bean & doch wvul.
—S01 thadu hieau KH

—Kieau dalng vag thieat kea.

—Gliau cau




liean toolng ou caap noa
thaap (tt)..
* Hinh t66ing thodng hieau:
" ngodwl hali diean cho thodng
hieau
" quli moad solu dulng thodng hieau.

" hoagn caiinh mua: Thdgi nieam?
colla haong?

" Khung catnh so6t duing: Thoégi
gian, Khoang gian

" Tinh cauch vag giau tro




b. Nhoong liean tooung ou baac
cao

/gg; naunh giau \\\\

" Honda lag chaat
166ing

" Honda lag chuyean
gia,

" Honda lag ngodoi ////

onda lag noac nauo

" Honda toat hoén




2.4. Su trung thanh cua khach hang

* Nady lao cd sbét, lao
nieau coat 1lodoi nhaat
culla giau tro thoodng

hieau

* Nady cuéngL]l.aGiaﬁui@qi phi marketing

tiedu cuodi2.cuendguit khalich haeng

culla xaay doing




Thap trung thanh

uyedat noai

trung thaenh

Thaat sO01 yeau
thich

Khauch haeng hagi \\\\\
logng




TOP 100 Most Valuable Global Brands 2009

H# Brand Brand Value %% Brand Value
09 ($M) Change 09 vs. 08
1 Google 100,039 1695
~ Microsoft 768,249 804
3 (Cealelz 67.625 169
4 EEE= 66,622 20%
5 66,575 349
& 63,113 1495
v A 61,283 7 9%
8 @* 59,793 1695
e = 53,727 A5

w DR O-TReE

10 Marlhoro 49,460 3394

N




Giau tro thoong hieau trong
toang tagi satn

Theo Interbrand, mOt hang tu van thuong

hiéu hang dau thé gidi, nghién c(fu ndim 2002

— TB gia tri thuong hiéu chi€m > 1/3 gia tri cO
phiéu
— McDonald’s (71%),

— Disney (68%),
— Coca-Cola , Nokia (51%)




Phuong phap xac dinh TSTH

1. Nghién clru tiéu dung d€ dinh gia TSTH

do luong tac dOng cUa hanh vi va thai do
ngUoi titu dung dén hiéu qud cla
thuong hi€u: mUc d0 nhan biét / hi€u
10 / quen thuOc vé SP, dac di€m hinh
anh, yé€u tO can nhac khi mua, s& thich,
mUtc thOa man va gidi thiéu vOi ngudi
khac.

Phan tlch thOng c mo hinh trén de




Phuong phap xac dinh TSTH

2. Phuong phdp dua vao chi phi: gia tri
thuong hi€u 1a tOng hop cla tat ca
nhUng chi phi da ganh chiu trong qua kh(
dé dua thuong hi€u dén trang thai hién
tai; tUrc 1a tOng cla nhlng chi phi phat
tri€n, ti€p thi, quang cdo, truy€n thong...
Nhu‘ng phuong phap nay khong chinh xac
vi tién dau tu chua chac tao ra gia tri gia
tang tU thuong hiéu.




Phuong phap xac dinh TSTH

3. Phuong phdp so sdnh. dua vao nhUng
yéu tO c6 thé so sanh v&i TH khac.
Phuong phap nay khéng thuc t€ vi moi
thuong hi€u phai c6 su khac biét, nén
kho ma so sanh duQc.




Phuong phap xac dinh TSTH

4. Dung gid chénh léch: gi4 tri thuong hi€u
duoc tinh 14 gid tri rong hién tai cUa cac
mUtc chénh 1€éch gia trong tuong lai gilra
mOt sdn pham c6 thuong hi€u va mot
sdn pham khong cé thuong hi€u. Tuy
nhién, phuong phap nay ciing han ché vi
muc dich chinh cUa nhiéu thuong hi€u
khong phai la ban dugc gia cao hon, ma
1a tao mUc cau cao nhat trong tuong lai.




Phuong phap xac dinh TSTH

5. Théng dung Dua vao 10i ich kinh té
(Interbrand va BusinessWeek -1988)

du phéng lai trlr di mOt khodn d€ hach
rong cla todn cho chi phi s& hlru
thuong hiéu nh{ng tai san h{tu hinh

udc tinh tOng
doanh s

loai bo nhiing khoan 10i
nhuan ma thuong hi€u dat
dugc nho nhiing yéu td vo
hinh khac

4

phan tich sU'c manh cUa
== thuong hiéu d6 dé udc tinh
= mUc do ruiro cla nhimng 10i

ngUoi ta mua xang Shell
vl cai tén do hay vi tram
xang nam O vi tri thuan

xem xét : kha ning dan dau thi
trudng, tinh On dinh va kha ning
vUot bién gidi dialy va VH => ty 1€
. ~ . o 7 . « A o 2 R i
C?hlet k hauA gl tr] h.lell tarrong - nhuan tuong lai cUa thuong
cUa 1gi nhuan tuong lai cua thuong hiduy

N1 0 \i




QUI TRINH XAAY DOING THOONG
HIEAU
Nghiean

couu
Marketi

Nonh vo
thoong

hieau




CHUYEN BE THAO LuAN

. Binh vj thuong hiéu cua Ca phé Trung
nguyen

. Nhan xét vé tam nhin va s&* mang cula
Ca phé Trung nguyén, IBM, Toyota,
Samsung

. Banh gia thuong hiéu BH. Céng nghiép
TP.HCM
. Phan tich mo6t thuong hiéu ndi tiéng
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