Déanh gid Moi truOng Vin hda

ThS. Nguy€n Vin Thoan
Chu nhiém BO m6n ThuOng mai dién tU
Trudng Dai hoc Ngoai thuong



Pac diém Moi truOng vin hoa

Vin héa c6 tdc dOng 16n dén hanh vi mua
sam, tiéu dung cUa khdch hang

Vai trd qua trong trong hoach dinh ké
hoach marketing quOc té

C4 biét héa moi hoat dOng marketing dé
thich nghi v&i moi truGng vin hoa khac
nhau cUa cdc nudc

Pé hi€u bi€t mdi truOng vin héa quoc té
can nghién cUu chuyén siu



Céc tdc dOng cUa Moi truGng vin
hoa

T4c dOng gilra ngudi v&i sdn phdm

Ca hai dugc hinh thanh va tic dOng bOi

cac yeu tO van hoa

NgUdi lam marketing dinh dua ra san

pham gi va chao ban né cho ai déu chiu tac

dbng cUa vin hoa

Bi 9én tr@ bdi “ethnocentricism” — vi

chUng, coi dan tOc minh 1a hon ca (Trung

Quoc)



Tai sao khé tim hiéu Méi
truOng vin héa

Nghién cUtu thj truOng c6 thé do 1uOng,
xac dinh su khic biét vé vin hoa
C6 thé tién hanh khong ding, hodc khong
du, hoac khong gidi thich, phén tich ding
Céc “sai lam truy€n thOng” trong
marketing quOc t€ thuOng lién quan dén
van hoa
Xu hudng “suy bung ta ra bung nguci”
hay 1ay minh 1am cin c( d€ danh gid



Dinh nghia Van hoa

Hé thOng cdc chudn muc veé “ gij tri”:
hoc, chia x€ va ké thua gilta cdc thé hé
Cdc cd nhan, gia dinh, x4 h0i, doanh
nghiép, tO chlc déu c¢6 nhiing hé thOng
gia trl hay vin hoéa riéng

Hofstede: “the collective programming of
the mind”

Vin héa & ciac mdi truOng quoc té khic
nhau c6 thé tuong dOng, cung tOn tai hodc
xung dot



C4c yéu t6 cla Vin hoa

Ngon ng( (don gidn vs. phUc tap)

Ton gido (thiéng liéng vs. vo than)

Gid tri va Ni€m tin (truyén thOng, cO xUra
vs. ti€n b0, tu do)

Cach xU su' va Tap quén (cOi mO, rd rang
vs. than trong, an y)



C4c yéu t6 cla Vin hoa

Coi trong vat chat (cong nghé, mUc sOng,
cach sOng...)

Tham my (mau sac, hinh dang, kich
thuGc, nghé thuat...)

Gi4o duc (chudn murc, 1au dai vs. bUa b,
gap gép)

Thé ché xa hdi (cOng dOng vs. gia dinh)



Phan loai1 van hoa

C4 nhan vs. Tap thé

Khodng céch quyén luc Lén vs. Nho
Tranh rUi ro vs. Chap nhan rUi ro
Manh me vs. Nhe nhang



Chap nhan Vin héa

Yé&u t0 khach quan dé thich nghi hon

Yéu tO truyén thOng khoé thich nghi hon
Giam dOc marketing quOc t€ can hoc cich
thich nghi v&i da dang vin hoa

Khé c6 th€ “thodi mdi” chap nhan qua
nhi€u hé vin héa khic nhau



NhUng “kY ndng khé”

Ngon ng(r: cdnh clra budc vao cic nén vin
hoa

Kién thitc: cach cu xU, gid tri

Trdi nghi€m: sOng, 1am viéc trong nén
vin héa méi

Hi€u biét: thau hi€u céc gid tri khac nhau
cUa cdc nén vin héa



Té4c dOng cUa Vin héa dén Toan
cau hoa

CAu hoi 16n: Vin héa héi tu hay phan tin

Xem xét trén géc d0 mOt sO sdn pham cu

th€: Windows, O td, ThOi trang, thuc
pham, thuOc

Hinh thanh va tai hinh thanh Van hoa ludn
van dang dién ra lién tuc

Marketer: xu hu@ng thich tiéu chudn héa
hOn



Vian hda Toan cau

* Xu hudng tim thay trong cdc nén vin héa
(dem 1ai khd ning tiéu chudn héa)

* Thé theo, trang di€m, sach s&, dao tao,
cOng dOng, nau nudng, khiéu vii, yéu
duong tO tinh, ti€c gia dinh, tang qua, nghi
1€ ton gido, dla vl, coi trOng cai dep

* Bi€u hién thuc t€ c6 thé theo cich nay hay
cach khac



THANK YOU !

* Questions and Answers
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