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Cac giai doan phat tri€én kinh té
va Marketing quOc té

Giai doan phat tri€n kinh té€ c6 tidc dOng
10n
Téac dOng dén hoat dOng, co hOi marketing
Céc giai doan phét tri€n cao (nUdc phat
tri€n) c6 nhi€u co hOi hon
Quan hé Ngudi mua — NgU0i ban ngay
cang tinh té va phUc tap




Phan loai ciac nulOc

More Developed Countries (MDC’s)
Less Developed Countries (LDC’s)
Least Developed Countries LLDC’s)

Dynamism between the categories eg
NIC’s, the net



Cac chl tieu danh gia muc dO
phat trién kinh té

* C0 s6 ha tang can thiét cho san xuat,
marketing 2 ¢i®i han co hOi, hoat dOng
marketing

* CO cau, chlc ning cla thi truOng, nguoi
mua, ngU'0i badn = xdc dinh loai co hoi va
phuong thUc ti€n hanh hoat dOng
marketing



Nén thAm nhap thi truGng dang
phat tri€n vao thdi gian nio?
Phuy thuOc vao chi€én lugc marketing quoc

te

Nhi€u cong ty ch® dén khi ¢6 sU’ tuOng
dong (kinh té thi truOng)

C6 nhi€u yéu tO thuan 10i (khich hang,
chinh sach khuyén khich cUa nha nudc)
Tham nhap s&m c6 nhi€u khd ning danh
dugc thi phan cao hon



Céc chi tiéu ddnh gia Thi truOng
quﬁc té

C6 tiém ning 12 “thj truGng 16n” khong?

MUec ting trudng cé cao va rd rang, On

dinh khong?

Hé 7th6ng thi truOng da phét tri€n chua?

(quang cdo, phan ph6i, san xuat, nghién

cUu thi truOng)

C6 nhi€u d6i thU canh tranh trong nudc va

quOc té tai thi truGng dé khong?



C4c cam két thuong mai

Hiép dinh hgp tdc quoc té vé cic nganh,
linh vUc chinh

Cac khu vuc tU do thuOng mai

Céc hiép dinh vé thué, hdi quan (thuan 10i
hoa thuOng mai)

C4c thi truOng chung vé vOn, lao dOng,
thuOng mai



Céc dOng luc thic day Khu vuc héa

* Tim ki€m céc thj truGng mabi

. Déjy manh hop tdc gilra cdc nuGc lang
giéng

* Cham dut chién tranh lanh, m& cUa cic
nén kinh té “phi-thj truOng” trudc day

* Tan dung vOn, lao dOng, cong nghé va céc
tu li€u sdn xuat khac



Cac van dé do Khu vuc héa

Loi ich kinh t&, 10i ich x4 hoi, vin héa..
Tap trung vao khu vuc héa c6 thé nguoc
vOi toan cau hoa

Toan cau héa chi 10i cho cic thanh vién
trong khu vuc, kho khin cho cdc nudc bén
ngoai

Gidm dOc 1ap chU quyén cUa cic nudc



Co hOi dbi v6éi Marketing qubc
té

Nhiéu thi triOng rOng 16n, tiém niing
Tiét ki€m chi phi nhO 10i ich kinh té cUa
quy moO

Tié€n t&i gidm hodc bo nhling thj truOng
“dugc bao ho”

Tién tdi toan cau hda
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