Chinh s4ch truyén thong quoc té

ThS. Nguy€n Vin Thoan
Chu nhiém BO m6n ThuOng mai dién tU
Trudng Dai hoc Ngoai thuong



Thach thUlc

Phuong thUc va dia di€m khéac nhau tuy
theo thi truOng

Truyén thong ciing bi anh hudng béi vin
hoa

Céc phuong tién truyén thong ciing khéc
nhau

Linh vUc cé nhi€u “sai lam nhat”



C4c mo hinh truy@n thong

Céc mo hinh truyén thOng van duoc 4p
dung

“Sai Iam” nhiéu & khau Ma héa va Gidi
ma thong diép

Céc van dé ciing phdt sinh tU Nguon,
Thong di€p va Kénh truyén thong

Cédc yéu td vé Ngudi nhat, phan hoi va
nhi€u thong tin cling dUQc xem xét



C4c yéu tO bén ngoai

Céc quy dinh phdp 1y ciing c6 thé gidi han
mOt sO hinh thUc truy€n thong nhat dinh
Ngon ng(r va tap quan ciing han ché céc
phuong thUc truy€n thong tiéu chudn

Céc thi truOng khac nhau thuOng chap
nhan c4c cich truyén thong khic nhau
Théi dO cla thi truOng muc tiéu doi voi
truy€n thong



C4c yéu t6 chi€én lugc

Phi hOp v&i cdc chién lugc khic

CUng c6 thuong hiéu, dinh vi

NOi bat, khic biét so vdi cac dOi thU canh
tranh

Phu thuGc phuong phap ti€p can quoc té,
da quOc gia hay toan cau



Cac nguyén tac chuan cua
truyen thong

* Céc thanh phan cO ban cUa truyén thong
van dUgc ap dung

* Thay d0i theo tung fthi trOng, khu vuc va
qu6c té

* Phu thuOc céc y€u td mdi trudng trong
tUng thi tru'Ong nhat dinh



Chién lugc quang cdo

Yéu t6 giy nhi€u van dé nhat trong truyén
thong quOc té

Phu thuOc nhi€u nhat vao méi truOng vin héa
Toan cau héa tic dOng dén cic chi€én lugc
quang cdo va cdc hing quang cdo

C4c phuong tién toan cau (internet) 1am hoat
dOng truy€n thong tiéu chudn héa ngay cang
thuan tién



Advertising Issues

Appeal type and executional style need to
be carefully considered

Decoding may not lead to an audience
impact/wrong impact

How audience uses media/the context needs
to be considered

Encoding needs to be well
researched/double checked



Sales Promotion Issues

Both B2C and B2B of growing
significance, giving advertising clutter

Where there are “above the line” constraints
also used (particularly in LLDC’s)

Potentially large number of legal constraints
governiong particular aspects

Relatively less culture bound



Quan hé cong ching

Dé thuc su thanh cong, quan hé cong
ching 12 yéu t6 sOng con

Cong cU dé thay dOi nhan thUc, trong bOi
canh bat 10i vé chinh tri, phap luat

Céc yéu tO quan trong nhU: tai trQ (eg
Olympics sponsorship)

C4c hoat dOng marketing truc ti€p chi c6
10i khi da c6 dugc quan hé tOt vdi cong
chung



Tam quan trong cUa truyén
thong

Tiéu chuan héa trong ICT c6 thé tiéu
chuan héa céc chién lugc truyén thong
Nguy cO tU phia vin héa va truyén thong
trong nUOC
Xu hudng: Thich toan cau va khong thich
trong nUOC
Cong cU quan trong dé tic dOng dén thi
hi€u khéach hang, md rOng thi truOng?



THANK YOU !

* Questions and Answers
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