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INTRODUCTION

Have you ever spent hours writing a quality piece of content only to see
it scrape in a few social signals and deliver a handful of new visitors to
your site?

We've all been there.

The problem is that in the era of content marketing so many people are
drilling you with the notion that quality content is the key to building
links and generating online traffic.

Wrong.

The fact is, great content doesn’t promote itself. In fact, writing killer
content is less than half battle.

The real magic lies in content promotion. Without it, your content will
struggle to earn a social mention, let alone a quality backlink.

This post will cover 16 advanced content promotion strategies. The most
successful online marketers are using them every day to generate social
buzz, build links and deliver boat loads of targeted traffic to their site...

...and you can too.

In fact, I've used many of these tactics to drive ~11,700 visits to this blog
in the seven weeks since it’s launch -
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This guide is a 5,000 word beast, so | included a table of contents for
your quick reference.
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#1: SNIPLY

Sniply is a powerful new tool that allows you to use content curation to
drive targeted traffic to your website.

What if | told you that you could use a piece of awesome content written
by an influencer in your industry and use it to drive a wave of targeted
traffic to your site?

Here’s how to do it —

Head over to sniply and log in —

00 Snlply Home About Features Pricing Blog Login

Use Sniply to Drive Conversion Mashable

Through the Content You Share

Add your message to any web page — just enter the URL
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Next, find a popular piece of content that is related to your new blog
post. For this example, I'll use my post about recovering from a Google
penalty —

how to recover from any google penalty

Web Mews Yideos Images Shopping Mare = Search tools

About 28 600,000 results (0.60 seconds)

How to Recover From Any Google Penalty - KISSmetrics
blog kissmetrics. comirecover-from-any-google-penalty! =

Do you own a website that has received a manual or algorithmic penalty? Don't
throw in the towel just yet because I'm going to show you how to recover your ...
Felix Tarcomnicu +1'd this

Now, I'll copy the URL of the top ranked post for this search query and
enter it into Sniply —

09 Sn'ply Home About Features Pricing Blog Robbie Richards v

Add your message to any web page — just enter the URL

Hit the “snip” button.

Next, customize the way you would like your ‘snip’ to appear using the
fields below -
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Create Sniply

ﬂ Robbie Richards 4

Page URL

http://www.entrepreneur.com/article/234963

Action Type Image @

Messapge
A step-by-step guide to identifying if v site has been hit
Button Text
Read The Guide http://www.robbierichards.i

Select the ‘button’ action type, this will place a CTA button on the
curated content that will direct people back to your site.

Enter an attention-grabbing message that is related to the piece of
content you have written. Make sure the message indicates added
value for the reader.

Next, customize the button text and enter the destination URL of your
content.

Hit create and copy the custom sniply URL -
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Done. Now, share this link!

http://snip.ly/Wzq < Copy

Now, head over to Twitter and re-share the influencer’s content using
your new sniply URL -

&

Robble Richards

obbieRichM J..:{

1370 491 421

li'f""Enth'1aqazine How to recover from

~1ia
a

Bonus Tip: When you curate the content always make sure you mention
the author’s name along with the publisher. Leverage influencers to
maximize the CTR on your sniply link.


http://www.facebook.com/sharer/sharer.php?u=http://contentpromotion.robbierichards.com/
http://twitter.com/intent/tweet?text=16%20Explosive%20Content%20Promotion%20Strategies%20For%202014:%20http://buff.ly/1qYa1fo
http://www.linkedin.com/shareArticle?mini=true&url=http://contentpromotion.robbierichards.com/

When someone clicks on your Sniply link they will be exposed to the
message and CTA you set. When people click on the “read more”
button they will be redirected to your site —

How to Recover From Any Google Penalty

H is 9 FREE tools to identify (& recover) from any Google penalty m

Sniply also provides an anlaytics dashboard so you can see which snips
have generated traffic to your content.

The clicks metric tells you how many users actually clicked on your
sniply link, whereas the “engagement” metric indicates how many
people click the CTA button linking back to your site —

SNIP OVERVIEW Shownganalyticsfrom  08/18/2014 to 09/17/2014 for § Al Profiles

CLICKS® CONVERSIONS @

337 40
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#2: WEEKLY ROUNDUPS

Weekly link roundups might be one of the most underrated content
promotion strategies on the planet. Where else can you find people that
are actively looking to link (and send targeted traffic) to your content?

If you’re not familiar with roundups, they are simply blog posts that link
out to the week’s best content.

The key here is to find roundups that have a large readership and receive
a ton of social engagement.

The first step is to find popular roundups related to your industry.
Here’s how —

Type in the following search strings to find weekly roundups in your
niche-

“link roundup” + your industry

“weekly link roundup” + your industry
~KW + “link roundup”

~SEQ + inurllink roundup A n

“KW?” + inurl:roundup
“KW?” + intitle:roundup



http://www.facebook.com/sharer/sharer.php?u=http://contentpromotion.robbierichards.com/
http://twitter.com/intent/tweet?text=16%20Explosive%20Content%20Promotion%20Strategies%20For%202014:%20http://buff.ly/1qYa1fo
http://www.linkedin.com/shareArticle?mini=true&url=http://contentpromotion.robbierichards.com/

If there is a particular site that you would like to see if they publish a
link roundup, type the following search string —

site:domain.com +”roundup”

Make sure you set it so Google is only returning search results for the
past month —

Any time - All results -
v ANy time

i Ip -

Past hour log!

2 an

Fast 24 hours Ve §
FPastweek

Past month ,lp'

Se0

Past year Ic du

rarm

Next, head over to Twitter and run the queries in the search bar —

You will need to make sure you are entering broader search queries to
increase the number of results being returned —

Haylee Corfield ()sliah - 12h
LA great roundup of some of the best SEO)& Markefing Guides for beginners
ow.ly/3nlbyL worth a try, ook, play via @ditesco
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Next, make a list of the sites publishing roundups on a regular basis
and take note of their contact information.

Now it’s a matter of reaching out to the bloggers and suggesting your
content.

Here is the exact template | use —
%k 3k %k k
Hey NAME,
First, | just want to say thanks for the great weekly roundups you’ve
been putting together over at the BLOG NAME. I’'ve been getting a ton

of value from them.

I’'m writing to let you know about a new piece of content | published
that shows business owners YOUR BLOG TITLE.

I’ve found this strategy particularly effective for building links for local
SEO. You can read the post here: BLOG URL

| thought you might like to add it to your weekly roundup.
Either way, keep up the great work!

Cheers,
Robbie.

P.S. Would love to know what you think about the post?

%k 3k ok ok
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#3: LINK POACHING

The best way to build links to (and promote) your content is to find
people that have already linked to similar content and introduce them to
your new (and improved) content.

There are a number of great backlink checkers out there. Two of my
favorites are Ahrefs andOpen Site Explorer.

First, do a quick search in Google to identify topics similar to yours —

content promotion strategies -.,Q_,.- n

Next, copy the URL of the top result. This piece of content likely has a
large number of quality links pointing to it.

Enter the URL into your backlink checker of choice —-

.'b hrEfs SITE EOLORER SEQ REPORTY BACKLINKS REPORY
e Site Explorer
- e T . oﬁ Site Explorer & Backlink Checker

Huge index of links, data updates every 15 minutes, friencly interface and rich data analysis
have made Site Explorer the world's most powerful tool for checking links, The tool can show
links (including new and internal). inking domains, anchors. and best pages of a domain,

— '
-~ .1_‘1,_‘*",,,,_ o httpe/fwww.convinceandconvert.com/content-marketir
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Navigate over to the “inbound links” section and select the “links”
option —

@ INBOUND LINKS

@ Links I
Mew [/ Lost
Anchors

Referring Domains
New / Lost

Referring IPs

This will give you a list of all the pages linking to the URL —

It Domain I Referring Page URL

Rank It Referring Page Title
19 groovedigitalmarketing.com/business-b... (8 s Wes b2 f1 69
50 10 Keys to Successful Business Blogging 31
17 www.lukaspitra.cz/content-promotion/ (8 SeVeshe f e 13
51 Propagace obsahu (content promotion) v praxi 50
15 www.bloggersideas.com/creating-a-cont... (8 Sftavade fa 55
53 Have You Ever Thought of Creating a Content Strategy for Your Site?- Bloggers I... 31

Head over to each site and copy the site’s contact email address.
Reach out to the webmaster with this template -
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Hey NAME,

| just wanted to say that I’'m loving the blog. | actually came across a
great post of yours today, POST NAME.

As always, great stuff!

| noticed that you have a link to POST NAME

| really like this resource, some very valuable content in there. In fact, it
inspired me to write an updated version called ENTER YOUR POST

NAME.

You can check it out here: POST URL. Might be worth adding to your
article.

Either way, keep up the great work!

Cheers,
YOUR NAME

Rinse and repeat this technique for the top 10 search results and
you’ll have a solid list of link prospects.
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#4: SCOOP.IT

Scoop.lt is a content curation platform, and is one the best ways to
promote content and build quality backlinks.

It’s basically a platform where people collect their favorite content from
across the web and publish it in a magazine format similar to Paper.li and
Flipboard. The best part, many of these publication have 2+ page rank
value and can deliver boat loads of targeted traffic to your site.

Here’s what a Scoop.It page looks like -

SEO Tlps Advice, Help

How to achieve online visibility to increase your business exposu
* Burr

This is a PR3 page with 27,000 views.

First, create an account. Click the “my topics” button and choose “create
topic” -
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O Home

) settings
) Bookmarklet
@ upgrade
© Hep

0O Logout

My Curated Topics

ﬁf Home Buyers

Make sure that your topic is related to the content you have written.

Next, search for Scoop.It pages that curate content similar to what
your content is about —

. Link Building Strategies

Link building strategies for white hat, sustainable link building

,*
b 4 o
13
Curated by shelh
| _‘.ﬂ

Make sure the pages you target with your content have a large
number of page views, and ideally a large Twitter following. Generally,
active “scoopers” (creative, | know) will also share their content on
Twitter.
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Follow all the people with popular Scoop.It pages and large Twitter
followings.

Now it’s time to suggest your content. Navigate back over to one of
the popular Scoop.It pages and hit “suggest” —

N
A

Suggest

Enter a link below
http://searchengineland.com/1C-tricks-increase-clickthrough-ra H

Suggest this scoopto:  SEQ Tips, Advice, Help v

9 Tricks For Local Businesses To Increase
Their SERP Click-Through Rate

“Sometimes you can move the
needle — and dramatically —
outside of obsessing and laboring
over obtaining improving rankings
in search engines. Simply
increasing your click-through rates
on the organic rankings you've
already achieved can increase sales
and revenue, even without having to do some of the difficult things that
could be necessary to inch [...]"

Select the appropriate Scoop.It page from the dropdown and hit
“suggest”.
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This will notify the owner that you have suggested content for their
Scoop.lt page. If they like your content, they’ll post it to their page and
you’ll have a link referring targeted traffic back to your site.

Scoopers usually share their Scoop.It pages on Twitter, so you can
potentially get double the bang for your buck.

Bonus Tip: To increase the number of Scoop.It prospects you can
target, click the dropdown next to the search bar and see if there is a
category related to your content —

Featured

P N -
ACLVISM .ﬂd‘-.-'Er_.IEIr"II;]

Next, click the “recommended topics” tab —

SEO

2K BIK 20 20350

You will then be given a list of popular Scoop.It related to that
category. Suggest your content to any related pages -
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SEO Tips, Advice, Help

28.1 K views (+4 today)
Last update: August 15, 8:35 AM

Check out this page with over 28,100 views.

Next, check if the owner of the Scoop.It page is active on Twitter —

Bonnie Burns

SED consultant: web sites, blogs, Twitter. SEO is not my job, itis my
CAREER. 15 yrs experience sitling on my ass optimizing the digita
world for Ecombuffet.com.

] <

W Follow @Burnsie SEO| [ Bonnie S Burns

Engage and start building a a relationship. This will give you another
audience to leverage for the promotion of your content -

-

Tweets /

Bonnie Burns
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#5: BUZZBUNDLE

BuzzBundle is one of my absolute favorite online marketing tools. Hat tip
to Matthew Woodward for introducing me to this tool.

BuzzBundle is great for both content promotion and link building. It
allows you to monitor and track conversions related to specific keywords
and brand mentions across a number of channels, including —

Blogs

Social networks
Forums

Q&A sites

It allows you to quickly find your target audience and engage in the
conversations related to your content and area of expertise.

Here’s how to do it:

Once you’ve installed the free BuzzBundle desktop application, open it
up and click “create new project” -

No project to show
You can click B New to start a new project

or click = Open to open an existing one.
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Hit “Create New Stream” and enter the keywords and URLs you want
to track. For this example we’ll use “link building” as our keyword
target (add as many as you want) —

Keywords to find:

link bulios
ink bullaing Add streams to find discussions

Set your brand or non-teand

keywords, or even your wedsites or
m competitors websdes and search

who's saying what about these

BuzzBundie will create streams based on brand and non-brand keywords

you enter here and will display discussions in which any of these

Keywords is found. Keywords are organized into groups. Enter up to 10
keywords for your keyword group (1 entry per kne).

Website (optional).

Add Stream(s)

You can create an unBmited number of cCampasgns for any
In addition 10 keywords, you may search for the mentions of 3 URL keywords of sites, and then find and poin related
conversations

You will then see a list of streams highlighting content and
conversations surrounding the topic of “link building” —

1 Gw—genrs

1 orrema. Nhega g A Sy
N e ——— e ——
_— T et pen S~ G0 | AN

© Whar's bt

W SEOTPARE SPONSOR WIS SAGE: Give Your S1O Sewtegy A
Mot M P s e g & WL | 8 .

~areten

It may take a while for the streams to fully populate.

The threads that have been grayed out are only accessible with the
paid account. The free account currently gives you access to 30% of
the threads, which is still plenty to engage and promote your content
to the right people.
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Create a persona

After you've selected the keywords and URLs you want to track, it’s
time to create your persona. This is the identity you will be using to
engage in conversations online —

.
Add Persona “

Step 1: Choose Name for Persona

You 0002 3 porsona 10 Do able 1o creste profies on 300 Medls 3803 The £ersona k3 3 PUdEC Image S0e3kng 10f you 0n the web. This can be your real

S, 30Me0ne you Indw (f you have ok consent) Of an IMagnary Characied

Namec  Robbie Richards

Halp ext > fintsh Cancel

Type in your username, password, email and email password.
BuzzBundle requests the password to your email account in order for
verification purposes.

Then, you can add your social media profiles —

Add Profie — hﬁH
|
Step 1: Choose Social Media Site
l\ Please select a sodial mecia resource kom the list You can choose one of the social networking sites like Facebook of §o for a forumidlog of your
choice (youll be asked to enter its URL at the next step)
T Expand
‘ i Colegso st
Secial Macis Sto Descrgecn
3 Blogs Thece are over 200 min. dlogs, and If any |s talling about you, you'll see that
4 Forums Track Gscussions of your company and seif on millions of Internet forums
8 & Sodal Networks
K3 #acenoox Allows friending, content sharing, chat discussions eic. 200+ min. users
|
24 Googles Leéts users share recommendations with Meir circles. 400+ min. users
m Linkedin The world's largest professional network 200+ min users
8 = Q8ASites
€3 vanoo! answers Lets users respond to other people’s questions and get answers to their o
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Now you’re ready to start buzzing!

Get your buzz on

Once you have your persona completed and keywords added click the
“Find Buzz” button. You can also filter the types of websites you want
to monitor —

2 untitled - BuzzBundle v2.5.2 h = D——

File Preferences Window Help

o5 = [N LN
Find Buzz v| =] Add Post ~ Add Stream(s) Connect Profile
4) \ L + .

.

!

2 Al Types of Websites
7 Blogs Only

%1 Forums Only < in Q&A Sites
7% Social Networks Only

2> Q&A Sites Only

¢a Video-sharing Sites Only

Is any seo free link bu

BuzzBundle will go out and scrape all the content listed on social
media sites, forums, blogs and Q&A sites related to your keywords.

Once you find a post that you like start engaging. | look for people
asking questions related to the content | have already written.

For example, this person is asking about different link building
techniques on Twitter. You would engage this person -

%  Looking for some ideas for
hitps:Mwitter comitopSeen/status/4207199...

Andy Cockayne 14 hours ago
Looking for some ideas for
boring/challenging niches for link

building. Any suggestions?

™ Retweet # Reply
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And provide him with a link to your post —

Add Reply to Twitter [

Choose Persona: E Robbie Richards (Meeds a profile) = _L

[@topSseo Hey, you'd probably be interested in checking out this step-by-step link
building guide: "9 proven link building tactics inspired by ¥ #3E0 expers™ 9
linsert link]

Or, you might find a question in a forum that you can drop your link in —

£J  What are the best Link Building
hitp:fanswers.yahoo.comiguestion/?gid=2. ..

) Shawon on May 26, 2014 02:55 PM
E Flease list your best strategies and
proven methods that should work: for
2014,

This is a great strategy for engaging your target audience and driving
traffic to your site. It also provides an opportunity to build links directly
through forum, blog and Q&A comments, as well as build links indirectly
through social engagement.

The more your content is shared the more people will see it, the more
people that see it the more likely you are to get some backlinks.

On the topic of social engagement...
BuzzBundle provides you with the ability to filter social media

conversations. This is great if you find a piece of content similar to what
you have written that has gained a lot of social engagement —



http://www.facebook.com/sharer/sharer.php?u=http://contentpromotion.robbierichards.com/
http://twitter.com/intent/tweet?text=16%20Explosive%20Content%20Promotion%20Strategies%20For%202014:%20http://buff.ly/1qYa1fo
http://www.linkedin.com/shareArticle?mini=true&url=http://contentpromotion.robbierichards.com/

Tormms bedesme==ftm_campaign=buf
Any Column b

&

o

Dialogue Title  »

contains

Author b

does not contain

Please hold on while the equals
does not equal

starts with
ends with

Enter the post’s URL into the search filter and look through all the
people that engaged with that post. These are the people you will want
to reach out to —

I{rls Bradley isbradley - Jun 12
Links are an important mgnal about the importance of your content] 6 Reasons
You Should Be Link Building in 2014 buff ly/1liCry0

0 View summary

ENGINE-IUS Marketing @engineiusmktg - Jun 12
Why Build Links? 8 Reasons You Shnuld Ele Link Elum:llng in 2014 There
are a hundred and one tasks in today's m... selnd com/1xMNV4PM

0 View summary

Ed Followed by Gail Gardner and 1 other

L elisabeth osmeloski (clisabethos - Jun 12
1 via [@sengineland Why Build Links? 8 Reasons You Should Be Link Building

in 2014 selnd.comM pMmOivW

| would reply with something simple like this —

“Hey @person, if you liked [insert post name] then you will want to
check this out [insert your link]*

Now you have a powerful weapon to find your target audience, engage
and drive traffic to your content.
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#6: GOOGLE + COMMUNITIES

Google Plus communities provide a targeted channel to promote your
content.

As the name implies, Google Plus communities are online groups where
like-minded individuals interact and share content.

There are thousands of communities targeting almost every industry and
topic under the sun.

Once you have written your piece of content, head over to Google Plus
and select “communities” from the left navigation -

Google+
/> Home

9 Profile

¢,/ People

& FPhotos

@ Communities

=2 Events

In the top search bar enter a keyword related to your industry or the
topic of your content —

T
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Scroll through and “join” all the communities related to your niche —

‘campai
p online> wea
bing U)W

@ infoc

] ¢

SEO+ - Search Engine O... SEO and Content Marke... SEOQ Questions SEO

View View View View

Next, copy the URL of your content and head back over to your Google
Plus profile.

Paste the URL into the “link” box and add an attention-grabbing
message —

HOW TO STEAL YOUR COMPETITOR'S

e
Sl

Remove

How Steal Your Competitor's Backlinks,
Rankings & Traffic



http://www.facebook.com/sharer/sharer.php?u=http://contentpromotion.robbierichards.com/
http://twitter.com/intent/tweet?text=16%20Explosive%20Content%20Promotion%20Strategies%20For%202014:%20http://buff.ly/1qYa1fo
http://www.linkedin.com/shareArticle?mini=true&url=http://contentpromotion.robbierichards.com/

When posting your content be sure to mention others you have
referenced in your work (where applicable) and select the relevant
community you want to post the content -

[
L

@ SEO

@ SEO <
@ SEO0 and Content Marketing Masters |

@ SEO+ - Search Engine Optimization / Website Design

® Pay Per Click (PPC)

Cancel

Your content will now be exposed to people with an expressed interest
in the topic you have written about. These readers are more likely to
engage with your content and click-through to your website.

Bonus tip: It’s a good idea to engage with (+1, comment, share) other
content in the communities before you begin promoting your own
content.

Also, spread out the frequency with which you share content in
communities.
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Here’s some great advice from Google Plus expert, Mark Traphagen -

“Google+ runs automated spam detection for posts to communities.
Posting the exact same content to multiple communities in a short span
of time can get the posts flagged as spam. Flagged posts get sent to a
penalty box seen only by community moderators, and the post will never
be seen by the community unless a mod decides to set it free.

No one knows the exact thresholds for the auto-flagging, but my advice
is to vary the intro text in your posts, and spread them out over several
days if you’re targeting multiple communities.”
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#/7: SUBREDDITS

Reddit is another popular online social media community you can
leverage to promote your content to a targeted audience.

An effective strategy is to utilize subreddits. These are niche communities
of people voting and commenting on a variety of content types.

Simply find a subreddit related to your content and share it with the
community. As people ‘vote’ for your content it will rank higher in the
subreddit.

Head over to Reddit and register for a free account.
Once logged in, click the “submit a new link” button —

Submit a new ink €&———

Submit a new text post

Next, enter an attention-grabbing title, enter your URL and select a
subreddit related to your content —

You are submitting a link. The key to a successful submission is interesting
content and a descriptive title.

title

How To Steal Your Competitor's Backlinks, Rankings
and Traffic (Without Spending A Penny) €———

4

url
http:f.fwww.robbierichards‘comfseoi}tﬁﬁcompetﬁors-backlinks‘

choose a subre

SEOQ

seoul
Seoveinte
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Hit “submit”.

Another option is to submit your content as a text post.
Follow the same process as submitting a link, but this time select the
“text” option at the top of the page —

submit to reddit

link m‘ﬁ"

Now, enter a catchy introduction for your content with a link to read the
full post on your site —

submit to reddit

You are submitting a text-bgsed p
but expanding further in theltext fie
up if" is violation of intergalaictic law.

t. Speak your mind. A title is required,
is not. Beginning your title with "vote

title

How To Identify ang Recover From Any Google
Penalty (Without Spending A Dimel) p

text (optional)

Has your organic search traffic plummeted? Worried that Google might
have hit your site with a manual or algorithmic penalty?

Using the text post layout gives your audience a taste of what they will
find in your post and can be effective in increasing the CTR to your
website.
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#3: TIMING IS EVERY THING

When promoting your content on social media, timing is everything.
This is especially true on the more popular social media channels such as
facebook, Twitter and Google Plus where millions of people are posting

and sharing content every day.

In order to get as many eyes on your content as possible, you need to be
posting when the largest number of people are online and engaging.

Here’s how to do it —
Tweriod

Tweriod is a free tool that tells you when the largest number of your
followers are online and engaging with content -

Tweriod

Start Tweeting When Others Listen e SR | Uy Sen | Snee
Most exposure when tweeted between

o e nds Sund ays Maomnda

Tweriod gives you the best times to tweet.
We analyse both your tweets and your followers tweets.
S0 you can start tweeting when it makes most sense to

reach others. 3pmand 4 pm

7 pmand 8 pm

m and 10 pm
Sign Up With Twitter Ipmand10p

| Go to Dashboard [ -
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Hit the “go to dashboard” button on the homepage and then sign in
with your Twitter account.

Next, click the “my analysis” tab —

My Analysis
Request Another Get A Premium
Free Analysis Analysis

Twitter Chats

Now, you can see the times when the largest number of your Twitter
followers are online, as well as the times when your content is likely to
get the most exposure —

Most followers are online between

Weekends Sundays Mondays Weekdays Combined

7amand 4 pm

143

134 -

117

109

101

& & & & & & & & & &
T LT Q7 -@? \"1 -{'n--Q N "vq "JQ we
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Take this insight and optimize the times at which you are scheduling
your content to go out on Twitter.

Facebook Insights

The facebook insights tool is great for identifying when your fans are
online.

Log into your facebook account and click the “insights” tab —

Page Activity K Insights Settings

Then, hit the “posts” tab —

Overview Likes Reach Visits Posts People

Now you can see which days, and at what times, your fans are on
facebook —

DAYS
31K 1K 31K 31K 31K 31K 34K
Sun Mon Tue Wed Thu Fri Sat

TIMES

Bam Bam Moon 3pm Bpm Spm Midnight



http://www.facebook.com/sharer/sharer.php?u=http://contentpromotion.robbierichards.com/
http://twitter.com/intent/tweet?text=16%20Explosive%20Content%20Promotion%20Strategies%20For%202014:%20http://buff.ly/1qYa1fo
http://www.linkedin.com/shareArticle?mini=true&url=http://contentpromotion.robbierichards.com/

Timing +

Timing + is a free tool that will give you a quick snapshot of the best
times to post on Google Plus.

Head over to Timing + and sign in with your Google account.

You will then be able to see which posts have performed that best and
which time of the day posts get the most engagement —

| The ideal time for Robbie Richards to post is on
. Tuesday between 0:00 and 1:00
Average Post Rank per Day (Higher the Better) Top posts
R Do you want fo beat r compatitson at their own gama™ n i
12 5% ' ".I-.d.:;.-:'_:']a:,' +Moz 2014 link building surey results are in - 31% plan to
- L ool 9

41 expans reveal lop hps for growang Yyour Bogs cnling p
Sanday i i

0 T e 16 ton Hoocer reveal how they make mansy bloagng. Featurin
158 lawnehe dirve Sar 3 ant - 535 snand for 51

Now, head over to Buffer and begin scheduling your content when
people are online —

Content & Anahytic—™ S Settings £
July 2014 B

Mo Tu We Th F
OueJE m Jegestior Su Mo Tu We T Sa‘l

L

The local #5E0 linking building strz 27 a 29 30 3N 1

05 » 07 » PM~

Ao

03
: A
07
08
09
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#9: LEVERAGE SNIPPETS

When it comes to social content promotion, many bloggers and business
owners suffer from what | like to call “set it — forget it” syndrome — they

write a killer post, identify the best times to post, and then only post the
content once, usually immeditely after it’s published.

This is a HUGE waste.

What if your fans and followers aren’t online when you first post your
content? Your post goes unseen.

Instead, you should leverage snippets to post your content frequently
across social media channels and increase your blog traffic.

Here’s how to do it —

Don’t use the same title when posting multiple times as this will look
spammy. Instead, use snippets.

For example, if | was going to promote this blog post | might try the
following —

Tweeting the title:

13 Proven Content Promotion -
Strategies To Skyrocket Your Online
Traffic

hitp:/www robbierichards_com/1 5-
proven-advanced-content- v
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Pose a question:

Are your blog posts struggling to get
the attention they deserve?

http {hwww robbierichards.comi15-
proven-advanced-content-
nromaofion-stratenies

a ¢

-

Quote the author:

Most bloggers and business owners
suffer from I‘set it- forget it"

syndrome

http:/fwww robbierichards.com/15-
proven-advanced-content- -

x

Some other ideas include -

* C(Citing a statistic

* Mentioning an influencer

* Making a bold statement such as “Why your blog traffic sucks and
what you can do about it”.

Go into your content and pull out at least 20 different snippets using
the frameworks above.

Use Buffer to schedule your content at different times — using the
insights you gathered from the previous strategy.

In terms of post frequency on Twitter, you should be promoting your

content at least once a day for the week immediately after publishing
content, and then twice weekly for the remainder of the month.
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Post to facebook twice in the first month after publishing the content.
Post to Google Plus every week for the first month.

There are a number of free plugins you can use to automate content
scheduling —

Evergreen Post Tweeter
Tweet Old Post
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#10: PROMOTE NEW W/ OLD

You can leverage older archived content to promote your new content.

Open your Google Analytics account and look for the most popular pages
on your website. Make sure you filter the date range for the past 60 days
as content that is older will skew the results. You want to identify which
content on your site is hot right now.

Click the “behavior” tab within your analytics account and select “all
pages” —

E Behavior

Chvenview

Behaviar Flow

= Site Content

All Pages

Cantent Drilldown
Landing Pages
Exit Fages

Take a look at which content is getting the most page views and the
highest average time on page —

Page Pagevievrs v EIpEvewEL | STm e on baae Entrances Bounce Rate
1.120 897 00:03:48 680 74.74%
L T 489 (42 0om) 439 (58 94 00:08:46 406 29 71 88.21%
2. | - 342 (30 5a%) 240 20 7o% 00:02:18 21131 03% 52.13%
3. /seohdentify-recover-google-penaltys - 102 11w 84 (538 00:05:56 46 (o 7o 76.09%
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You can also click on the “landing pages” option and see where people
are entering your site. If you notice an overlap between the highest
traffic landing pages and those with the longest time on page, include a
link to your new content.

Next, head over to Social Crawlytics to determine which content on
your site gets the most social engagement.

Enter your home page URL, allow crawling of subdomains, and set the
page depth to ’10’. This will ensure that all the content on your site is
being crawled —

Dashboard
GE'!'ZII'lg stared with Socia l:"a.'.l'_.‘l CE 15 velry Utk and samiple, enler the website WO W gh 1 scain below
and wa l:_|'|l_':;‘: it thére arg amy --J-.I'_.'..'I-’J reparts thal "!Il_J!". irlérdst o "\_:'!:'Il'l'u'ul'_. & You Can &1anrt Y QLIF W |l_'::l'll...
o :u".'el:ns-ite details 2 Scheduler 3 Motification
Emter web address Ham you s i $
5 ras hards._com
rarerse subdomaing? i ubdomains A
Crawl Depth

Click “forward”.

The tool will then email a report with containing social engagement
metrics for all the content on your site.

Finally, on your most trafficked and shared pages, place internal links to
your new content (where relevant).
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#11: FACEBOOK LOOKALIKE

When you use Custom Audiences, you can choose to create a lookalike
audience that targets the top 1-5% of people who have similar interests
to the people on your custom audience list.

There are number of ways you can leverage lookalike audiences to
promote your content. One effective strategy is to create an audience
based off of your email list.

Here how to do it —

Log into your facebook account and select “power editor” from the left
navigation bar -

% Create an Ad
L] Campaigns
i Pages
|’ Reporns
4:| Audience Insights
Settings
[E7 Billing
Conversion Tracking
ﬁ Fower Editor _I
[iZ] Account Histary
£s| Audiences

Now, select “audiences” from the dropdown in the top left of the page -


http://www.facebook.com/sharer/sharer.php?u=http://contentpromotion.robbierichards.com/
http://twitter.com/intent/tweet?text=16%20Explosive%20Content%20Promotion%20Strategies%20For%202014:%20http://buff.ly/1qYa1fo
http://www.linkedin.com/shareArticle?mini=true&url=http://contentpromotion.robbierichards.com/
https://www.facebook.com/help/341425252616329

iz 1 Manage Ads

v [ 1 Manage Ads

1 Audiences

=]

= Campaign Dashboard

2| Image Library

«= Conversion Tracking
al| Reparting

fx 1 Billing
(0] Account Settings

F FICTER BT THREZ

Hit “create audience”, and select the source you wish to use. If you have
a MailChimp account, you can create a custom audience that contains
all of the email contacts from your account. If you use another email
service provider, export your contacts as an excel file and create your

custom audience.

Create Audience

Choose the type of audience you want to create on Facebook.
This process is secure and the details about your customers will be kept private.

Data File Custom Audience
e MailChimp Custom Audience

| 2
I] Custom Audience from your Mobile App

@ Custom Audience from your Website

Cancel
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Jon Loomer has an in-depth post that will show you everything you
need to know about creating custom audiences.

Click on the “audiences” tab and select “lookalike” audience —

Saved Target Group

Custom Audience

Select the custom audience you want your lookalike audience to be
built off. In this case it will be an email list titled “LF Leads” —

Create Lookalike Audience

Reach new people who are similar to an audience you care about. Select a source and
a country below, then choose an optimization

Source
Country LF LEads Custom Audience
Lifeform LED Page

Optimize for

You will have the opportunity to optimize the lookalike audience for
“reach” or “similarity”. This will depend on your campaign goals.
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Now, create a facebook ad promoting your new piece of content. Use
your lookalike audience to get your content in front of a new audience
with similar interests to your existing fans or customers.

Bonus Tip: You can also create a custom website audience (WCA) within
facebook’s Power Editor tool.

A WCA will allow you to retarget users that have previously visited your
site. This is a powerful targeting feature as these users have already
shown an expressed interest in your content.

Here’s how to do it —

Open the Power Editor and click “create audience” >> “custom
audience” —

Audiences - Back to Ads

Lockalke Audience

L+ Lockalike (US, Reach)- LF LEads

Next, select the “custom audience from your website” option.

Give your audience a name and description. Then, define whether you
want to target all website visitors, or only those users visiting a
particularly page on your site.

Set the duration of the audience. This will depend on the industry you
are in. If your sales cycle is long, set the duration for 60-90 days -
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Audience Hame |~ Website Custom Audience

Description Retarget website visitors|

Yiew Custom Audience Pixel

Website traffic € All website visitors

® People visiting spedfic pages

Visited € url - contains any -

yourwebsite, com,furi

And +

Savefor @ | 30 days

Click “create”.

Finally, copy and paste the facebook retargeting pixel into the <head>
section of your website.

Your WCA will grow as users visit your site.
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#12: OUTBRAIN

Outbrain is a service that promotes content on other pieces of content,
based on the targeting criteria you set. For example, if you’ve ever
read articles on sites such as Fast Company you likely noticed the “you
might also like” section below the post —

'y PubExchangg, 4

YOU MIGHT ALSO LIKE

poweres

(8}

Cp-« R e e e e e et T Tl = T T~ Lnﬁ‘ Tilra -
Bl AUTONomous cars wWihnat O YOU LOOK LiKe an
could be used asbombs Today?
y
] £ 1 ANT T -
and for other MAN REPELLER

ANDROID AUTHORITY

You can get your content promoted here too.

The more clicks your content receives, the more it will be recommended
across the web.

Outbrain can get your content featured on some high profile websites
and drive a ton of targeted traffic to your site.

The cost per click is relatively low compared to other advertising
platforms. I’ve seen an average cost per click around $0.10.
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There are a number of other paid content distribution services out
there such as —

nRelate

Taboola
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#13: SULIA SNIPPETS

Sulia is a popular content-sharing site where you can use catchy headlines
and graphics (or videos) to get the attention of millions of readers

searching for content.

Sign into Sulia and write an attention-grabbing headline. Add an
video, then include a link back to your site —

Write a Post

Post

Channels

L1208 ) ~dd more channels

Headline

Rankings (Without Spending A Penny)

Body

Preview: Image has been

temporarily resized.

image or
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This is a great channel to use some of the content snippets you created
earlier.

Here is an example of a Sulia snippet curated from a Moz Whiteboard
Friday —

V SEO Blogs
3 days ago

How Do I Successfully Run SEO Tests On My Website? - Whiteboard Friday

How Do LT Svccessbly Run SEO Tests
On My Website)?

HL‘ con L Ve '.\
Be impech « ¢
M\,\..n{- s e e

e Efﬂ) cu?tr'.un't ncedt a sulidrle

Zonteal e | 2.4 agg lgga =
agoc agd M p,{v‘
R fedipe Fagn
1 " H2: Every deit 2hold be gots the Le638'T  liva sieliar
LR fepeated molbiple bmes o 3T et
7 Maling Vil wode pagralive

(""‘|"¢h"\“y. totaed oo and ofF)
V. mnore Ceyward-Aciven 3

2 Adding of removing lisks Y.
(oc ocks of Vks)

Wt o
T Cor ik o3} ebbeds)
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e \tﬁ" bt “wy cannct be the
> Adding o Feeroving, ocia) lommat only \nd— ‘ i;‘.wc
Butons (o commesd/thare counts)
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> m"ﬁ Aescriplive conlenl Jmages, l""“* F"‘"‘“‘J / "’!x“"""n e peesoandined,
wideos, et v (‘dm" Nem ~ge6 -biased resulds

Posted by randfish. By now, most of us have gotten around to doing testing of some sort on our
websites, but testing specifically for SEO can be extremely difficult and requires extra vigilance. Read
Post <€

) I

Readers are able to “push” your content across to other related Sulia
channels, as well as tweet the snippet or share it on facebook.

All of which are great opportunities for added content exposure.
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#14: BLOG AGGREGATORS

AllTop is a blog aggregator that collects the best blog content from across
the web.

The platform is great for both content promotion and link building for
four reasons:

* They pull content from your RSS feed, which links back to your site.

* Links are often ‘followed’

» Backlinks from aggregators usually pass crazy amounts of page rank to
your site

* Blog aggregators provide topical categories that receive huge amounts
of traffic

* AllTop is arguably the most respected aggregator on the web with
millions of active monthly readers.

Check out the site’s backlink profile (PR7) —

Referring Pages 3,022,950
Total Backlinks 4,204,879
Crawled Pages 102321
Referring IPs 13,999
Referring Subnets 9,405
Referring Domains 19,273
Governmental 14
Educational 191
.com 12,855
.net 1,182
.org 982
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You can easily funnel page rank and targeted traffic to your site using
this platform.

Here’s how to do it —

First, create a “My AllTop” account and verify your email —

Hot Topics | New Topics | My Recent Topics | MyAlltop | Holy Kaw

Welcome to MyAlltop

Next, scroll to the bottom of the homepage and click “submissions”.
Before you submit your site to AllTop you will need to select the most
relevant category as it relates to your site’s content, and have an RSS

feed URL.

For most sites, especially WordPress-powered sites, you can find your
RSS feed URL at yoursite.com/rss.

To find the best category for your site, head back over to the home page
and search for a keyword that relates to the content on your blog —

N )

AllTop will present you with a list of categories. Select the best one for
your site -
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Mew Topics | My Recent Topics 580
| Hol Toples | New Toplcs | My Recent Topics | Mylisop | Holy Kaw | L e
close.

Alhate Marketng Conert Marketing Pad Saarch SEM (Search Engmne Marketing)

SEO (Search Engne Oplirnizalson) Saqudooraly Web Hasting
' ahaol

Finally, you will need to fill out the submission form —

Alltop Topic*
|SECI (Search Engine Optimization) ‘

Site/blog name*

|rnbbierichards.cnm ‘

Site/blog URL*
|http:ffrnbbiericharda_cnm |

RSS feed address*
|http:Hmw.r.rn bbierichards.com/feed/! |

Site/blog owner’s name (first/last)
Robbie ' |Richards |

Comments

topic], 5,000 email subscribers, and 15,000 followers on
Twitter. The blog was recently listed as a top 100 marketing
blog by Technorati.

In the comments section, type a description that speaks to the
credibility of your site. This can be anything from the number of
published posts, your social following, page rank, or even better, any
awards or recognition your site has received.
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There are a number of aggregators that you should look at —

http://technorati.com/ (PR8)

http://www.bizsugar.com/

http://www.blogarama.com/

http://www.bloghub.com/

http://regator.com/

http://www.icerocket.com/

BloKube.com

http://www.bloglines.com/

Blog aggregators should be utilized for two reasons —

1. Submitting content to blog aggregators will build high PR backlinks
2. Deliver targeted traffic to your site.
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#15: LINKEDIN GROUPS

This is one of the most powerful, yet underrated content promotion
strategies on the planet.

LinkedIn Groups provide the following opportunities —
* Targeted content promotion
e Direct line of communication with industry influencers

* Relationship building

LinkedIn is one of the top traffic referral sources for my recent link
building guide -

Pageviews 3 Unique Avg. Time on

Page Source / Medium Pageviews Page

3.699 3,033 00:04:40

Ise0/13-killer-link-duilding-strate &

1 gles! inbound.org / referral 851 (23.01%) 673 (22 19% 00:04:09
2 ‘522513"""""‘""“"’“""'"9‘9"3"-‘“" (direct) / (none) 816 2206%) | 650 21 42% 00:03:58
& fgslgg?3%"%“"k.bu"dmg.s"ate"". twitter.com / sodial 620 (15 76%) 544 (17.94% 00:04:49
* ;:2;13.kme”mK'bu"dmg's"a'e"" linkedin.com / referral 418(11.30%) 350 (11 54% 00:04:49

| promoted the link building guide in three LinkedIn groups and it
has generated 418 pageviews in 17 days!

Here’s how to leverage LinkedIn Groups for content promotion -
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Head over to LinkedIn and search for a keyword related to your content
or industry.

Select “groups” from the dropdown next to the search bar —

pop-up retail, sponsorships and more with C

Groups All Updates ~

You will see a list of groups related to the keyword you entered.
Some of these groups have tens of thousands of members —

6,315 results for SEQ

- SEO SEM Social Media (Digital Search & Internet
3’?51{ Marketing) Memben m -

SEQ SEM PPC SMO Search Engine QOptimization professionals!
Experts, business, entrepreneurs, advertisers, PR, email & ...

h
v 5,614 in your network - Similar
social Media & SEO | B2B Marketing Community
“‘““““ Inbound BZB Social Media Marketing: B2B Marketing, B2B Social -
SEQ, B2B SEQ ZEM, BZB Lead Generation, SEQ Marketing, SEQ ...
H

v 1,179 in your network - Similar

Request to join any groups related to your content and blog. Then,
submit your post within the group.
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Make sure you engage with other content and members within the
community. This is a fantastic way to build connections with influencers
in your industry and build your personal brand.

But wait, there’s more...
LinkedIn Groups also provide the opportunity to get inside an

influencer’s inbox without even having their email address.
However, you do need to have a connection with them.

= 1
™ Brian Dean :
) Founder of SEO Training Blog Backlinko.com | Digital
— T Marketing Consultant | Content Marketing Expert
: 2 ' Berlin Area. German! Marketing and Advertising
(‘_‘7’ Backlinko
Freelance SEO Consultant, Self Employed b
v Tufts Universit

Py -

One way to build connections with influencers is to build connections
with their connections (become a 2nd degree connection).

However, the quickest way to build a connection with an influencer on
LinkedIn is to look at their profile and identify the groups they members
of.

Join any groups the influencer is a member of.

As a member of a shared group, you’ll be able to send a connection
request.
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Once the influencer accepts your invitation to connect, you’ll be able to
send them a direct message.

Your connection will then receive a notification in their email inbox.

Here is a sample message you could use —

Subject: Epic Content Promotion Guide

Anmyways, the reason ['m wnting to you today 15 because | just
published a new blog post titled: BLOG NAME.

You can view it here: BLOG URL.

I'd love for your to check it out and let me know what you think. And, If =
wou like it, tweet or share it with your readers.

Send Message Cancel

<
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#16: FREE TWITTER CARDS

Twitter lead generation cards are another effective tool for promoting
your blog, white paper, ebook and email list.

The best part, you can use them for free.
First, what exactly are Twitter cards?

A lead generation card in Twitter is a form that can be attached to your
Tweet that allows your followers to directly send you their contact
information with the click of a button. Here’s an example -

Channel 4 News oChanneldlews 15 Jul
4{: YWhat on earth is going on!? Find out with Snowmail from our award-
NeWS winning news presenters, straight to your inbox.

cards twitter.com/cards/8oatl/ha

[ Hide promotio: 4~ Reply 13 Retweet ® Favorite *** More W HootSuite

B Snowmalil - your daily Channel 4 News email

Get Snowmail delivered to your email address
Accept this offer hy sharing your email address with Channel 4 News

Writeca
@iriteca

I EWTE com <

\"\"%

Get Snowmail now | View advertiser privacy policy

::ZT'H’HEET’E Z&‘-."IZIFHTE‘EJ m L:—ﬁl ‘g E ‘ ‘& ﬁ

1:18 PM-15Jul 13 Details Flag media

Feply to @ChanneldNews
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As you can see, the box is pre-populated with the recipient’s email
address. This eliminates any barriers. The user doesn’t have to manually
enter their email address, it’s pulled directly from their Twitter account.

Now, remember | told you this wouldn’t cost you a dime....

The beauty is that you can add a lead generation card to a regular non-
promoted tweet.

Here’s how to do it —

Log into your Twitter account, click the gear icon and then select “Twitter
Ads” from the dropdown.

Click the “creatives” tab and select “cards” —

W Ads Campaignsv Creativesv  Analytics v

Tweels

l Cards

Next, click the “create your first lead generation card” button —

Lead Generation Cards make it easy 1
these cards to capture user data direc

Create your first Lead Generation Card

Then, you will arrive at this page. Enter in all the necessary information -
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’ Ads Campaigns . Crealives» Analiics »  Comsersion iracking
you from within a Tweel. Lead Generation cards automatically capture the user's name, username, and @
and let them send this to you with one click

Card content Praview

The card for vour Promoted Tweet will
look something like this!

Short descripbion

TGk er Lt

A

Note: You need to have a link to your company’s privacy policy, as well as
link to a page where the user can find out more about your business/
blog.

Now, hit the blue “compose tweet” in the upper right hand corner.

Hit the “attach a twitter card” button and select the card you created in
the previous step —
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New Tweet

(Get our most actionable strategies delivered straight to your inbox
https..-f.-’cards.twitter.c omfcards/9dwhjg/12ch

e ¢ |

< DELIVERY &) SCHEDULING

* Standard
Deliver Tweet to all your followers

Promoted-only
Only deliver to users targeted in campaigns; do not deliver to your followers

Mext: Add to campaigns

Send your tweet.

You will now have a card that will collect user emails when they click the
CTA in your twitter lead generation card.
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#1/7: FORUMS

Forum marketing is one of the most underrated traffic strategies online.
Let me show you what | mean.

Take a look at the referral traffic report in my Google Analytics account
below and you will see that Inbound.org (online marketing forum) has
sent my blog almost 2,000 visits in the 60 days since launch —

Referral Traffic

CustomLbe Eman Expoit = 2349 1o DARRDoard snomeut

.f\_l_?‘&ssi\ms + Add Segment

_—

Explorer

Summary Sie Ussge Ecommence

Sesslont T | WS Seiect 2 mednc

* Saisions
S - M
Jul B Jut 22 Aug S Aug 19
Primary Dimansion: Soarce Landng Page OCWer -

Seconcary amension = | SonType: | Defaull =

ASquiMBen Bana e
o Sewslonn 4 % New Sessions Fawe Lnarn Bounce Rate FRges ] Sesston AYE- Session Cwmmion
5,838 59.83% 3,493 78.55%  1.40 00:01:41
a 1.  inbound.org 1,967 [33.65%) 80.35% 1187 (33.58%) Te.ET% 128 00:01:37
2. Leo TT3 [13.24%) 83.01% 404 (12.94% T7.30% 1.40 00:02:00

In fact, it is my #1 referral traffic source.

So, how do you identify relevant niche forums that can drive serious
traffic to your site?

Keep reading...
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Head over to Google and enter the following search strings —
“keyword” + “forum”
“keyword” + “forums”

“keyword” + “powered by vbulletin” (vbulletin is a software used to create
and manage forums)

“keyword” + “hot thread with new posts”
“keyword” + “board”

These search strings should give you a bunch of relevant niche forums to
investigate.

But, if you don’t find any relevant forums using those search strings, you
can try using Boardreader, a search engine for forums.

Here’s how to do it -

First, head over to Boardreader.com and enter a term related to your
niche. Make sure you select forums in the top left of the page —

Posts Topics Forums  mes [mdb B Yuku F3 Lefora B8 Spring

boardreader |0n|ine marketing Search

Search | Results 1000 of 1000 for online marketing

Next, find forums that your target audience would hang out on. This one
looks promising —
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boardreader link building Search

Search /| Results 1000 of 1000 for link building

Forums about link building Results 1 - 10 of 1000 (0.269 seconds)

forums.seroundtable.com :: Link Building
Search Engine Roundtable Forums
search in forum & &

< www.highrankings.com :: Link Building D ——
High Rankings® Search Engine Optimization Forum
search in forum & &

Now, head over to the forum and assess whether or not it is an active/
quality forum worth targeting —

Buying Relevant Expired Domains ! 7 replies Michael Martinez
432 views 08 Aug 2014
Why Is A Link Not Showing Up ? 13 replies chrishirst

537 views 06 Aug 2014

298 views 04 Aug 2014

chrizhirst
23 Jul 2014

i What Is 2014 Best Link Building Activity 7 9 replies
1,489 views

Blackmail Directories 8 replies ﬂ Michael Martinez

Since there is no active user metric you will want to pay close attention to
the date since last post as well as the engagement level. The Higher
Rankings forum meets both criteria (fresh and active).

Warrior Forum would be another one that might be worth adding to your
list of forums to target.

First, register for the forum. It’s very important to use your brand or
personal name as your username.
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Then, add your forum signature. This is the piece that is going to drive the
traffic to your site. Make sure you include a ‘benefit-driven’ CTA signature
to entice people to click through to your site —

Your Signature:

ﬁ Fonts v Sizes + x) (w2

B UESEEE TIZEFEEFE @=L

.......................

*Tip: Do NOT use exact match anchor text in forum links. This can end up
triggering a Penguin penalty.

Once you’ve completed your signature, head back over to forum home
page and find an active thread related to your area of expertise —

The Warrior Forum A

I R

Main Internet Marketing Discussion Forum (1904 Viewing)
Where the Warriors talk about making money on the Internet.

L ] e Fiverr is closing, Withdraw...
m by Seodesignxpert 213,077 2413019
14th September 2014 03:25 PM >

We're hiring in Sydney, Ausfralia. Do you have
what it takes to join the Warrior Forum team?
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Click a relevant thread and identify a discussion topic to start engaging in.
| know quite a lot about backlinks so this topic from yesterday with 422
views looks like one that is worth exploring —

’ 15:a backlink coming from a PR3 website a quality ik ? § 13 September 2014 1251 P 0o
masedal by yukon»

Simply adding one or two valuable comments a day can send hundreds of
new visitors to your site.

Take it further...

Now, if you want to ramp up the forum traffic strategy, start submitting
your own threads.

The great thing about this strategy is you can repurpose your content. For
example, | can simply copy and paste my link building strategies post and
add it as a text post —

Title Logged in as Robbie Richards
13 Killer Link Building Strategies For 2014 (And Bey:«
Message:
" e 2
2 Fonts - Sizes v A Q-0 0

BJZU EEE CCSEEO=ELNEE # © -

Link building is the most challenging element of SEQ. [~ Smilies

Yet, it also has one of the biggest impacts on where your site ranks in the SERPs. @ g o
Backlinks aren’t going anywhere any time soon. Q066
This post will show you how to use 13 killer link building strategies to build a boat load of ®

high quality links to your site.._FAST ;)

I learned these tactics from some of the best minds in the industry, and have personally
implemented each and every one them with success

[B]What You Will Learn -[/B]
[LIST]

["]How to build fistfuls of quality links to your site
["IHow to leveraae free tools to build backlinks
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Bonus tip: Head over to one of the niche forums and identify a handful of
members that regularly curate content. Pay close attention to the
number of shares and ratings for that particular member —
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Engage with the content they post, and then make an effort to connect
with them on Twitter, Google Plus or LinkedIn.

A good way to initiate this connection is to share a piece of their own
content and then mention their handle. This will alert them and
immediately put you on their radar.

Once you have built a relationship with these forum influencers, give
them a heads up every time you post an epic piece of content. Better still,
feature them in an expert roundup or reference their work in a post. This
will dramatically increase the chances of them sharing your content in
the forums.

Bonus Tip #2: Don’t be afraid to submit your own awesome content to
forums. When you do this, reach out to a handful of your twitter friends
and ask them to upvote your content.

A quick initial surge in upvotes can get your content in “trending”
categories. This instantly exposes your content to a HUGE audience,
increasing your chances of generating some serious inbound traffic.
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FINAL THOUGHTS

Writing great content is only half the battle. In order to realize the true
fruits of your labor — backlinks, social engagement, higher rankings and
boat loads of traffic — you need to dedicate just as much time to
promoting your content as you do writing it.

The content promotion strategies listed above are used by some of the
most successful online marketers on the planet. I've personally

implemented every one of them with great success.

Now it’s your turn to reach a larger audience and drive serious amounts
of traffic to your site.

If you liked the post, feel free to share it on social media by clicking on
the social icons below.
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