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TAI LIEU THAM KHAO

® Marketing Ung dung — TS. Luu Thanh DUc
Hai

® Marketing cin ban — PGS-TS. HO PUc Hung

® Nhing nguyén Iy ti€p thi — Philip Kotler




CHUONG 1:

TONG QUAN VE MARKETING




Muc tieu

Hi€u khai niém Marketing.

Nhan bi€t doi tuong nghién cUu marketing.
Phan tich vai trdo cUa marketing.

Phan tich chUc nidng marketing.

Trinh bay dudc 2 ndi dung nghién cUu
marketing.
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NOI DUNG

Su ra d0i va phat tri€n cla Marketing

Vai tro va chUc ning cUa Marketing trong thuc
tién kinh doanh

Thanh phan cUa Marketing hOn hop

NOi dung cO ban cUa hoat ddng Marketing va
hé thOng Marketing

Moi truOng marketing



I. Lich sU hinh thanh va phét tri€n cUa Marketing

Vao thOi ky sO khai
® Tu sdn xuat ( hai lUom )
® Ancap
® An xin
® Trao d0i : Trao d6i la hanh vi nhén tlr mOt ngudi nao

do thtr ma minh mudn va dua lai cho ngudi do 1 th(r gi
do.

® (6 hai hay nhi€u bén tham gia

® Moi bén c6 mOt cai gi d6 cé thé co gia tri ddi véi bén kia

® Moi bén cé cac phuong tién dé truyén thong véi nhau

® MOi bén c6 quyén tir chdi hay chap nhan giao dich véi
bén kia




Lich st hinh thanh va phét tri€n cUa Marketing

Ngud' n go’c ra doi
® Do tié¢'n b KHKT - cung ci'u hang héa ngay cang
phét trién manh va phUc tap
® Cung: canh tranh gay gi't gilta nhing nha san xua't
@ Ca u: khéch hang c6 quye n chOn 1Ua hang hoa theo
nhu ci'u, thi hi€u cla mi'nh

=> “Thi truOng ngU0i bdn tr0 thanh thi truOng ngUuoi
mua’

“»Khéch hang 1a “thuong dé’” - Marketing ra
do'i 2272

® Gidp doanh nghi€ép SX, tiéu thu, canh tranh td6't hOn

® G1up khach hang nd’m duQc thong tin vé& thi trOng
va sdn phdm dé chon lua ;




Qua4 trinh phét trién

® Marketing bat nguOn tU thudt ng(t “ Market”
® Nim 1902, thuat ng(r Marketing chinh thUc dugc
s dung @ Pai hoc Michigan

® 1910 tat cd cac truOng dai hoc tbng hop cla My
dua mon hoc marketing vao giang day

e A/

® Sau d6 m3 rOng sang cdc qud’c gia ndi tié 'ng Anh
va dudc qud’c t&” hda rd't nhanh vao gilra va cud’i
thé” ky 20.




Hai quan ni€m cO ban vé' Marketing

Quan ni€m truyé n thé ng
= GO'm cdc hoat dOng SXKD c¢6 lién quan
dé'n viéc hubng dong san pham tU nha
SX dé'n ngudi tiéu dung mOt cdch t0'1 Uu.
® Coi trong khau ti€u thu.

® Chi cung c4'p “cdi minh c6”.

® Marketing ¢4 sau qud trinh san xua't.
® Thij truOng 1a thi truGng cUa nguoi ban.
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Quan ni€ém hién dai

=>» Phai bié't “thugng dé”” dang ca'n gi': What, How

much, Where, When?

= L tap hgp cdc hoat ddng nham:

® Ti'm kié'm nhu c4'u chua dugc thOa man cla KH

® T6 chlc SX cdc san pham va dich vu dé thoa man

® Chinh séach gia, phan phd’i, chiéu thi phu hOp dé co
thé kié’'m 10i nhu du kié'n

Piém c6 't 16i:

@ Khach hang 1a muc tiéu trong tam

® “Chi béan cdi ma khach hang ca'n, khong chi ban cii
mi nh c6”

® Bié't huGng da™n khach hang theo nhu ca'u xa hbi

® Marketing phai c6 truGc qua trinh san xua't

® Thi truOng 1a thi truOng cUa ngUdi mua
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')Marketlng l1a hoat dbng cUa con ngu‘dl hudng
dén viéc thOa min nhu cau va UGc mudn thong
qua cdc ti€n trinh trao d6i. ( P. Kotler )

“?Marketing 12 toan bO nhing phuong ti€n ma cdc
doanh nghi€p st dung d€ xiy dung, bao vé va
phét tri€n thi truOng cUa ho hodc nhlng khich
hang cUa ho. ( D. Lindon)

“»Marketing 13 qu4 trinh cung cap dung san pham
dung kénh hay lubng hang ding thdi gian va ding
vl tri (J. H. Crighton )



>Marketing 1a toan b0 nhling hoat dOng
cUa mOt doanh nghi€p nham xac dlnh
nh(fng nhu cau chua dugc thda min cla
khich hang, nhing thi hiéu va doi hoi
cUa ho.

>Trén c¢O sG db, doanh nghiép dua ra
nhUng sdn pham va dich vu phu hdp,
nham dap Ung, thOa man nhing nhu cau
va doi hoi d6 d€ hoan thanh muc tiéu cla

doanh nghi€p hat
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Marketing la gi 77?77

* Marketing = ti€"p can thi truOng

* Tim kié¢'m, x4ac dinh nhu ci'u, thi
hié'u chua duQc thOa man

* TS chUc san xua’t, cung Ung thOa
man t6'1 da nhu ca u khach hang
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QUAN NIEM TRUYEN THONG

SanxuatSP |, Marketing — Tiéu thu SP

QUAN NIEM HIEN DAI
Hoach T T Dich vu
dinh | chitc | chuc | hau mai
chién san tiéu thu
tlugc xuat
Pi€u chinh Thiam do phan
chién luoc - Ung khach hang -

TH&n kK



SO SANH QUAN PIEM BAN HANG & MARKETING

Diém xudt Tiéu diém  Bién phdp Muc dich
phat

Nha may San pham Ban hang & LN qua khoi
khuyén mai lwong tiéu thu

1. Quan di€m ban hang

Thi trwdng Nhu cau Marketing LN thdng qua sw
muc tiéu KH hon hop thoa man cua KH

2. Quan di€m Marketing
MOi cau phit hop véi khau vi cUa c4, khong phdi
phit hop v&i khau vi clla ngudi di cau o




Dinh nghia cUa Philip Kotler

> “Marketing la qud trinh quan Iy xd hoi thong qua sU
sdng tao cUa cd nhdn va tdp thé thay doi sU' tiéu thu. La’
tU do giao dich trao doi san pham va cdc gid tri khdc, dé
ttr do bié’t dugc nhu cd’u xa hoi”

® Marketing 1a mOt hoat ddng mang ti 'nh sdng tao

® Marketing 12 hoat dOng trao doi tu' nguyén

® Marketing 12 hoat dOng nham théa man nhu ci'u con
ngUuo1

® Marketing 12 mOt qua trinh quan ly

® Marketing 12 mo’i day lién ké't gilra xa hOi va doanh
nghi€p
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Dinh nghia theo quan niém mOi

>Marketing la qud trinh hoach dinh va quan 1y
thuc hién viéc dinh gid, chiéu thi va’ phdn
phé’i ca’c y’ tuOng, hang héa, dich vu, nhd m
muc di’ch tao ra cdc giao dich dé thOa man
nhiing muc tiéu cUa cd nhan, cUa té chUc, va
cUa xd hOi

® Nhu cau - Need .
® Mong MuOn - Want .
® Luong Cau - Demand

MARKETING




Nhu cau - Need

® Nhu cau la mOt cAm gidc thi€u hut mOt cdi gi d6
ma hO cam nhan dugc

® Nhu cau 12 moOt cam gidc thi€u thOn, 12 mot
trang thdi cing thang lién quan dén nhlng doi
hOi cUa cd nhan, tU nhién va xa hoi.

® Nhu cau la nhitng yéu cau thiét yéu, co ban cla
con ngUoi nhu dn, O, makc, uéhg, di lai...hay
nhlimg nhu cdu cao c8p hon nhu gido duc, thé
thao, gidi tri, lam dep, tU hoan thién.
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Mong MuOn- Want

® Mong muOn 12 hinh thdi ddc thi cUa nhu cau
dugc thé hién qua trinh d0 vin hdéa va nhan
cdch cUa mOi ngUdi tao nén.

® Mong mu\()"n la nhitng san phdm cu th€ dé ddp
Ung nhu cau.




Luong cau / Nhu cau cé kha ning thanh toan (Demand)

® Luong cau la mong mubn duoc dam bao bOi
kha nding thanh todn.




I1. Vai tro cUa marketing

® DPO6i vbi doanh nghiép
® DP6i vbi nguoi tiéu dung
® Poi vbi xa hoi
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Vai tro clUa marketing dOi vGi doanh nghiép

® Cong tac nghién cUu thij truOng

® Ti€n hanh sdn xuat theo xu thé thj truOng

® Tuyén truyén va quang b4 sdn pham

¢ Cai tién san pham, gia tdng dich vu, d6i phé
vOi cac db6i thu canh tranh, gidi quyét tOn
kho...

0000000000




Vai tro clUa marketing dOi vOi nguoi tiéu dung

® San phdm ngay cang da dang, phong phu

@ Gia thanh canh tranh.

® Dich vu di kém, hdu mii tOt.

@ Kich thich nhu cau, s& dung nhling sdn pham
mOi.

® Chim séc tan tinh chu déo

000000000




Vai tro clla marketing dOi v&i xa hoi

® CUa cai cUa toan x4 hOi gia ting v&i chat luong tot
hOn

® Ki€m ché lam phét- binh On gi4 cd

® Canh tranh sé thic day xa hOi phat trién

® Gidi quyét viéc lam




II1. ChUc ning cUa Marketing

Hudéng dan, chi dao va phéd’i hop cac hoat dOng san xua’t kinh

SX

SX TC
Mar
LD
TC
SX :Mar T
LD
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Churc ning cUa marketing

I. ChUc ning thich Ung

2. ChUc ning phan phoi

3. ChUc ning tiéu thu sdn pham

4. ChUc ning yém trg khuy€ch truong
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1. Chirc nang thich Ung

® Lam cho san phéi)m;cfja doanh nghi€p ludn phu hOp va
thich Ung v&i nhu cau cUa thi tru‘fjng

® Hoat dOng Cung cap thong tin vé xu hudng bién doi
cUa nhu ca@u,cong nghé cic xu hudng hoan thién cong
nghé .

® Pinh hudng chlng loai mat hang can sdn xudt, khoi Iugng,
cong nghé 1ua chon, xdc dinh thdi di€m sdn phdm vio thi
truong.

® Lién két cdc bO phan khic nhau cUa doanh nghiép, tU bd phan
nghién cUu, ch€ th(, sdn xudt, bao bi, déng géi... cho tdi cic
hoat dOng dich vuU, bdo hanh, thanh to4n......

® G6p phan tic dOng lam thay d6i tap qudn tiu dung va cO cdu
chi tiéu cUa dan cU theo xu hudng ngay cang hop ly, tién tién,
hién dai va hi€u qua 30




2. Chuc ning phan phoi

® T6 chlc phan phOi sdn pham tU sau khi két thic
qud trinh san xudt dén khi giao cho cdc clra hang
b4n si, ban 1€, dai Iy va nguoi tiéu dung cu0i cling.
® Hoat dong :
® [ua chon kénh phoi tOi Uu nhat .
® [_ua chon nhiing nha phan phdi c6 kha ning nhat
® BO tri hé thOng kho hang thich hgp, bAo ddm kha ning
ti€p nhan, bdo quan va gidi tda nhanh dong hang héa trén
toan tuyén.
®TO chUc céc dich vy hO trg cho nha phan phdi va khéich
hang nham day nhanh tOc d0 tiéu thu sdn pham.
® Piéu hanh va gidm sit toan bd hé thOng kénh phan phoi
v€ sO lugng, khd ning cung Ung, tOc d0 1uu chuyén va
du tr(r hang hoéa.....d€ c6 cac bién phap xU 1y kip thoi,
hiéu qua.
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3. Chuc niing tiéu thu sdn pham

® C4c hoat dOng cla Marketing lién quan truc ti€p dén
khau mua ban hang héa trén thi truOng.
® Hoat dong :
® X4c dinh cdc yéu cau khi thi€t 1ap chinh sach gid cho doanh
nghi€p
® Lura chon cic phudng phép xdc dinh gia thich hgp
® C4c ché d0 vé chiét khau, chénh 1éch
® Qui dinh thdi han thanh todn va céc di€u kién tin dung
® Thiét 1ap chinh sdch gid Uu dai, phan biét
® C4c ché d0 ki€m sodt gid, nghi€p vu va nghé thudt ban hang
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4. Chuc ning yém tro khuyét truong

® Lua chon cic phuong ti€n nham tuyén truy€n, yém
trQ cho san pham va dac biét 1a c4c tic dOng gay dnh
hudng tim 1y d€n khach hang nham thay d6i duong
cong lUQOng cau.

® Hoat dong :
® C4c hoat dOng quang cdo
® Hoat dOng xic ti€n ban
® Xay dung mOi quan hé cong chiing
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C4c linh vuc Ung dung cUa
Marketing

Theo quan diem hé thé ng

® Macro Marketing: Ung dung cho cdc qud’c gia,
kho'i lién hi€p kinh t&¢" = dié'u chinh su phat
trien kinh t&” qud’c gia, khu vuc, han ché” khlng
hodng, mang lai hiéu qua chung cho ca hé
th0'ng.

® Micro Marketing: Ung dung cho tUng cOng ty,
doanh nghiép riéng 1€ vi 10i ich cUa don vi

Theo quan diém linh vuc hoat dOng

® Marketing kinh doanh: thuong mai, cong nghiép,
ndong nghiép, dich vuU, ngan hang...

@ Marketing phi kinh doanh: cic linh vUc van héa,
%3 hOi chinh tri. thé thao veé sinh moi trito ne.
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IV. POi tuong nghién clru cUa marketing

® Nghién clu vé thj trudng va qui
‘ trinh mua hang cUa ngU0i tiéu dung
v,

Cdc yeu tO lién quan dén hoat dOng
Wsan xudt kinh doanh (marketing
}\ mix):

® San phém

® Gid ca

® Hé théng phéan ph6i

® Chién luoc chiéu thi
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Marketing hd n hgp — Marketing Mix

Marketing hOn hgp 12 gi?

® Su phd ‘i hgp cac hoat dOng

@ Sa’p x&€'p cac thanh pha n Marketing t6'i Uu nha’t,
phu hgp vOi dié'u kién kinh doanh thuc t&¢” = ting
cuong, cUng c6’ vi tri” cong ty

=» Né u pho’i hop to't:

® Han ché’ rUdiro

® Kinh doanh thuan 10i, ¢6 nhié¢'u co hli phét trién

® Thu duQc 10i nhuan t6i da va on dinh

=>» Nha quan tri tai ning 1a ngUdi bié't to chUc va pho'i
hgp Marketing Mix hiéu qua va hoan hao
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MARKETING HON HOP

Con ngUdi (people), Qui trinh (process) va Chlng minh
thuc té (physical evidence)
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Thanh pha'n cUa Marketing ho™n

hop

Product
(P)

SX céi gi? Thé" na'0? Bao nhiéu? >
Chié'n lugc SP dinh vi, xdy dUng

thuong hiéu )

Price

(P2

Dinh gid ban? Khung gia?

>

- Chié'n lugc gis

Place

(P2

:,> B4n & dau? Lic nao?
—> Chié’'n Iugc phan pho’i

Promotion

(PJ)

— > Ban bd ng cach nao?

= Chié’n lugc chiéu thi
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Cac y€'u td0" anh huOng dé n Mkt.

mix

k t T hh
Vi tr1 cla M“W/ ‘ hilf o r’ -“W” \ lbnle nuc(’f)o?.g
\ cUa T V

4 |

Pac tinh cla
an pha

Chu ky ddl
s0'ng SP

&/
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V. MOI TRUONG MARKETING CUA DOANH NGHIEP

Moi truong MJdi truong cong
nhin khau, kinh té Trung gian nghé,
Marketing ky thuat

n ~ N
Hé théng He thong lap
Thong tin KH Marketing

Hé théng to chyl

Moéi truong chinh Péi thi Moi truong
tl‘i, canh tranh van héa xa héi

phép.luét

40




MOI TRUONG MARKETING CUA DOANH NGHIEP

“* MBObi truOng marketing tap hgp cic yéu td: modi
trOng vi mo, moi truOng vi mo.

% MBOoi truOng marketing vUa 1a ¢c0 hdi nhung ciing
12 s de doa dOi v6i hoat dOng kinh doanh cUa
doanh nghi€p. Can luu ¥y hai van dé khi phan tich
anh hudng cla y€u t0 mdi truong:

- Tinh phUc tap cUa mdi truOng. Moi truGng phUc
tap thi cang khé dua ra cic quy€t dinh h{tu hiéu.

- Tinh bi€én dOng cUa mdi truOng, bao ham tinh ning
dOng hodc mUc d0 bi€n d0i trong di€u kién mdi
truOng lién quan.
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Moéi truGng marketing vi mo

Tu nhién Chinh tri - luat phédp

Kinh t€
Vin hoa - xa hoi
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MOI TRUONG NHAN KHAU

® CO cau tudi cla dan sO quyét dinh cic nhu cau, dé
12 nhitng dau hiéu cho biét nhiing loai sdn pham va
dich vU nio s€ c6 nhu cau 16n trong vai nim tJi.

® Dan tOc

® Trinh d0 hoc van

® C4c ki€u hO gia dinh

® Dich chuyén tU thi truGng dai ching sang cdc vi thi
truOng khac nhau vé 1(a tudi, gidi tinh, dan tOc, trinh
d0 hoc van, dia ly, 16i sOng. ..
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MOI TRUONG KINH TE

® Thi truOng can cé sUc mua va cdng ching. SUc
mua hién cé trong mOt nén kinh t€ phu thulc
vao thu nhap hién cé, gid cd, lUOng tién tiét
kiém, nQ nan va khd ning cé th€ vay tién.
Nh{ng ngu0Oi 1am marketing phdi theo ddi chat
ché nhifng xu huéng chl yéu trong thu nhap va
cdc ki€u chi tiéu cla ngudi tiéu dung.




® Nhimg nguoi 1am marketing can nhay bén véi
nh{ing mOi de doa va cO hOi gan lién vdi ba xu
hudng trong moi truOng tU nhién:
® Thi€u hut nguyén liéu
® Chi phi nang lUQng tang
® MU d6 6 nhi€ém ting




MOI TRUONG CONG
NGHE

® Tién bd kY thuat gép phan to 16n vao vi€c tao ra
sdn phdm mdi d€ tao ra thé luc canh tranh trén
thi truOng nén cic nudc déu dau tu cho viéc
nghién cUtu va phit tri€n.

® C4ch mang khoa hoc ky thuat lam cho chu ky
sOng sdn pham bi rit ngan dan
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MOI TRUONG CHINH TRI

® Mbi trudng nay gOm c6 luat phédp, cdc cO quan
nha nuOc va nhlng nhém giy sUc ép ¢ anh
hudng va han ché cic t6 chlc va cd nhan khic
nhau trong xa hoi.

® Bao vé cic cong ty trong quan hé v&i nhau va
ngin chan canh tranh khéng lanh manh

® Bao v€ nguoi tiéu dung trudc tinh trang canh
tranh gian dOi

® Bao vé 1gi ich xd hdi, budc cdc doanh nghiép
phdi gdnh vic nhing chi phi xa h6i do qud trinh
sdn xudt hay san pham cUla ho gay ra.
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MOI TRUONG VAN HOA - XA HOI

® Vin héa tung viing, tung nudc, tung khu vuc sé
chi phOi dén hanh vi mua hang cUa khich hang.
DPdc tinh vin héa chi ph6i, anh hudng truc ti€p
dén quyé€t dinh marketing c6 th€ bi€u hién &
nhUng mat sau:

® Nh(tng gi4 tri viin héa cOt 161 bén viing

® Nhanh vin héa: vin héa dia phuong, vin héa sac
tOc, tOn gido.

® Nhirng gi4 tri vin héa th( y€u bi€n do6i theo thoi
glan
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Mo1 truong marketing vi mo

GiGi cong ching
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Cédc don vi cung Ung

® Nhing nguGi cung Ung 1a nhing cong ty kinh
doanh va c4c ngubn vat tU can thiét d€ sdn xuat
ra nh(ing mat hang cu th€ hay dich vu nhat dinh.

® Nhing su kién xdy ra trong moi truong “ngUoi
cung Ung” c6 th€é Anh hudng nghiém trong dén
hoat dOng marketing cUa cOng ty.

® No6i chung, doanh nghi€p nén chOn nha cung Ung
¢6 tin nhiém va chon mOt sO nha cung Ung dé
tranh truOng hgp rUi ro do cung Ung gy ra.
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C4c do6i thU canh tranh

1. Can]
2. Can]
3. Can

h tranh nhan hiéu

1 tranh nganh

1 tranh cOng dung

4. Can|

1 tranh chung (khac nganh)




Cac don vl trung gian

GiGi trung gian 12 nh{tng cong ty hO trg cho cong ty
di 1en, tiéu thu va phO bi€n hang héa cla cong ty
trong gidi khach hang. Bao gOm:

® Nguoi mdi gibi thuong mai la nhimg cong ty kinh
doanh hO trQ cong ty tim ki€m khach hang hay truc
ti€p ban sdn pham cho ho.

® C4c t6 chlc dich vu marketing 134 nhing cong ty
nghién cUu marketing, nhlng cong ty quang cdo,
nh(ing t0 chUc cla cdc phuong ti€n qudng cdo va
cdc cong ty tU van marketing

® C4c tO chuc tai chinh — tin dung, bdo hi€m, don vi
van chuy€én
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KHACH HANG

® Khach hang vUa 1a ngudi mua hang cUa doanh
nghi€p nhung ciing 1a ngu'0i mua hang cUa cdc
hang khdc, vi vay phdi bi€t ho can gi & doanh
nghi€p d€ phuc vu ho.

® Y muOn va thj hi€u cla khich hang luén thay
d6i, vi vay doanh nghi€p can phai du bdo dudc
nh{tng nhan t0 dan dén su thay d0i d6 dé€ kip
thdi phuc vu cho khach hang.
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AI LA KHACH HANG?

= Khach hang trung thanh hién ¢6 (chi dung san
phdm cUa doanh nghiép

* Khich hang hay thay d6i
- Dung sdn pham cUa minh va cUa doi thU canh
tranh
- Dung nhi€u SP khic nhau nhung khong c6 SP
cua ta

= Khéch hang trung thanh cUa do6i thU canh tranh

" Ngu0i da / dang khong sU dung SP cUa minh.
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CONG CHUNG

® Cong ching truc ti€p c6 thé hodc 1a ho trg hodc 1a chOng 1ai nO
luc cla cong ty nham phuc vu thi truGng.

® Gidi tai chinh: ngan hang, cdc cong ty dau tU, cic cO dong... dnh
hudng dén kha ning ddm bao ngubn vOn.

® Cong chiing thuOc cdc phuong ti€n thong tin

® Cong chiing thuOc cdc cO quan nha nudc

® Nhém cong dan hanh d0ng: cic tO6 chUc nguOi tiéu dung, céc
nhém bdo vé mdi truOng, dai dién cUa cédc dan tOc it ngudi. ..

® Cong ching dia phuong: ngu0i dan va cic td chlc dia phuong

® Quan chiing dong dao

® Cong ching nOi bO: cong nhan vién chlc, ban lanh dao, cdc Uy
vién hOi dong gidm dOc cong ty
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KET LUAN

Kinh doanh tr@ nén phUc tap; san pham, dich vu
phong phi hOn; thu nhip ca nhan cao; thi hié'u da
dang; canh tranh tr@ nén gay gat va quyé’t li€t hon.
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KET LUAN

Dé thanh cong nha tié'p thi phai!!!!

Phan ti’ch that kY thi truOng dé hiéu rd cdc nhu ci'u
Lua chon nhUng nhém khiach hang muc tiéu, nhUng
ngUdi ma nhu ci'u cUa ho gia'n vGi kha ning dip Ung
cUa cong ty

Thié’'t k& san pham, chao bdn nhi'm thOa man nhu ci'u
khach hang va muc tiéu cong ty

Bi’ quyé’t kinh doanh thanh c6ng 1a phai “am hiéu KH”
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