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'AI LIEU THAM KHAO

® Marketing Ung dung — TS. Luu Thanh DUc Hai
® Marketing cin ban — PGS-TS. HO DUc Hung

® Nhrng nguyén ly ti€p thi — Philip Kotler







Muc tieu

Nhan bi€t 04 tiéu chi phan doan thj truOng

M6 ta 02 tiéu chi nghién cUu thi truGng

Trinh bay 02 nguOn thdong tin

Trinh bay dugc 02 ndi dung nghién cUu thi truOng




— e

. hi [ErLierneg 222

Theo quan diém ctia marketing :
Thi trwrong la tap hop nhirng ngwoi mua hién co va
c6 thé c6 vé mot loai hang héa, dich vu nao dé




hén Pboan Thi Trwong

La viéc phan chia thi treong téng thé thanh cac nhom
khach hang dong nhat c6 dac diém va nhu cau
doéng nhat v&i nhau




Lo ich cta phan doan thi tr

rong ?

X4c dinh chinh xdc nhu cau clUa 1 nhém
khach hang

Hoat dOng marketing tap trung s€ c6 hi€u
qua hon

TO6i Uu héa thi tru'Ong muc tiéu va lua chon
phan doan thi trudng hlra hen nhat




Do 1uGng dugc
C6 quy md du 16n
C6 th€ phan biét dugc

Cé tinh kha thi
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'Céc tiéu thic Phan Poan Thi TruGng ?

Phan doan thi truOng theo y€u tO tam Iy
Phan doan thj truOng theo yéu t® nhan khdu hoc
Phan doan thj triOng theo yéu t0 dia 1y

Phan doan thi truGng theo yéu t0 hanh vi mua
hang




Phan doan thi tru'Ong theo y€u t tim 1y

Theo vi tri xa h6i




® Theo tu0i va giai doan sOng
® Theo gi0i tinh

® Theo thu nhap

@ Tinh trang hon nhan

® Hoc van
® Ton gido, dan tOc
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Phan doan thi tru'Ong theo yéu to6 dia ly

Xem xét dén viéc khic nhau vé théi quen, phong tuc
tap quan tiéu dung, ddc di€m vin héa oian thano thei

tiét, thi hi€u, thu nhap, dansoO ...... "
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" Phan doan thi truOng theo y€u tO hanh vi
mua hang

Theo thGi gian mua hang

/ | ) Phén doan theo 10i ich

Theo tinh trang s dung : 12 n6i dén KH m&i hay

truy€n thOng
M 7 4 N ird
Theo muUc dO suU dung
i Theo mUc dO trung thanh v&i sdn pham

i3



IT. Lua chon thj triOng muc tiéu

1. Panh gia cac phan doan thi truong.
CO cau va su thu hit cla ciac doan thi trudng: tinh hap
dan cla mOi doan thj trOng con tiém an va phu thuOc rat
16n vao su tdc dOng cUa céc tac nhan chl y€u trong né. 6 1a:
® SUc manh cUa nha cung Ung
® Rio chan cla sU thaim nhdp va thodt ly
® SUtc manh va co cau cla c4c doi thU canh tranh
® Vai trd va sUc manh quyén luc cUa khich hang

® Muc dich kinh doanh va nguOn tai luc cUa doanh nghiép trong
mOi quan hé véi tUng phan doan.




H.LL_E&?ChQIl thi tru’c\nggiﬁuC tiu

2. Lua chon thi trur'Ong muc tiéu va phurong phdp thim nhap

Thi truGng muc tiéu cla doanh nghi€p c6 th€ 14 mOt trong cdc md
thUc sau:
® Tap trung phan khic don
® Tap trung sdn pham chuyén biét
® Chuyén biét khéach hang
® Chuyén biét lua chon
® Da dang toan b0 thi truGng
= Hau hét cdc doanh nghi€p tham nh@p vao mot thi truong m&i bang cdch
phUc vu mOt khiic tuyén duy nhét, néu thdy thanh cong ho mdi mo rOng
thém cdc khiic tuyén khdc, rOi bao trai ra theo hang dOc hodc hang ngang,
cho t0i khi chU dbng Ung bién toan bo thi truOng.




.Pinh vi trong thi trwé'ng muc tiéu

Dinh vi thi truOng 1a nh{tng hanh d0ng nham hinh thanh
tU th€ canh tranh cho sdn phdm cUa doanh nghiép, 1a
nh(ing cO gang x€p dat d€ nhitng cOng hi€n cla doanh
nghi€p chiém dugc nhitng vi tri x(Ung ddng trén thi
truOng va khac hoa dugc nhing hinh dnh dadm nét, khé
quén trong tam tri nhUng khach hang
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I Dinh vi trong thi trGng muc tiéu

Buwérc 1: Phan tich va danh gia vi tri hién tai cta san pham
doanh nghiép va san pham canh tranh trén cac mat:
® C4c dac tinh chl yéu cUa sdn pham.
® C4c dac di€ém cla khach hang trong di€m.
® Su thich Ung gilra nhitng yéu cau cla khach hang v&i nhiing ddc tinh
nGi bat cla sdn pham.
Buwoc 2: Dy doan do I&én nhu cau clia sdn pham tuong
trng v&i vi tri hoac doanh so6 cta cac doéi thu canh tranh.
® [ua chon céc thuQc tinh két hop.
® Vi trf sdn pham cUa cdc dOi thU canh tranh.
® PO 16n v€ nhu cau tUng loai cla ho.
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1 Xay dung ké hoach dinh vi

Buwdrc 3 : Lwa chon vi tri cho sdn pham doanh nghiép, c6
thé chon mot trong hai vi tri sau:
® Dinh vi k€ sau cic d6i thU va tim moi cich ting ty 1& chiém linh thi truOng
® Dinh vi bang c4ch dua ra mOt sdn phdm mdi chua hé c6 mat trén thj trudng
Buwoc 4 : Quyét dinh chién lwvgc dinh vi san pham.
Dua trén mOt trong sO cic chi€n lugc dinh vi chl yéu sau:
® Dinh vi theo sdn phdm
® Dinh vi theo tang 18p ngudi s dung sdn pham
® Dinh vij theo d6i thU canh tranh
® Pinh vi theo c4c sdn phdm lién quan khic....




V. Hanh vi mua cUa
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ngudi tiéu dung.

Cac yéu td
kich thich
Marketing
cua DN

Cac tac

nhan kich

thich
khac

14 H6p den”

y thirc cUa nguoi

mua

*Hang hoa
*Gid ca
*Ph. phOi
*C.sdch cO
dbng

*M.TruOng

KTé
*KHKT
*Chinh tri
*Van hoa

Cac nhan
tO dnh
huéng
dén nhu
cau&
hanh vi
tieu dung

Tién
trinh
quyét
dinh mua
cUa
ngUOi
tiéu dung

Nhiing phan
Ung dap lai
cUa ngU0i mua

*Lua chOn hang héa
* Lua chon nhan hi€u
* Lua chOn nha k.

doanh

* Lua chon k.1uQOng
mua




1.Nhi*rng nhéan td6 anh hwé'ng dén nhu cau va hanh
vi cua nguwoi tiéu dung

Vin hoa

*Van hoa Chung

*Té‘ng ]é'p e
hOi

N

Ca nhan

*Cac nhom tham
khdo

*Gia dinh

*Val tro va d|a Vi

*Tubi

*Hoan cdnh
KTé

*Cd tinh va tu sy

Tam ly

*POng cO
*Nhan thUc
*Ki€n thic
*Ni€m tin &

qulclll




2. Tién trinh quyét dinh mua

Cdc nhéan vat chi ph6i quyét dinh mua

® Nguoi khoi xudng (Initiator): 12 ngudi dau tién dé nghi hodc cé y
nghi vé€ vi€éc mua sdn phdm hay dich vu ddc th nao dé.

® Nguoi anh hudng (Influencer): 14 ngU0i ma quan di€m va 10i khuyén
cUa ho cé tic dung quan trong d6i véi quyét dinh cubi cling.

® Nguoi quyét dinh (Decider): 1a ngudi dua ra y ki€n cubi cing vé€ viéc
mua hay khong, mua c4i gi, mua nhu thé nao, hodc mua & dau.

® Nguoi mua (Buyer): 12 ngU0i thuc hién hanh vi mua sam tai noi ban
hang.

® Nguoi sir dung (User): 12 ngudi tiéu dung truc ti€p san pham hodc
dich vu d3a mua.




2. Tién trinh quy&t dinh mua

Cdc budc trong ti€n trinh quyét dinh mua




Tém lai: Hanh vi mua hang va tiéu thu sdn pham cla mot c4
nhan 12 k&t qud téng hop nhitng tic dOng qua lai gilta cac
nhom yéu tO viin héa, xa hoi, ca nhan va tam li. Trong do co
nhi€u yéu td ma cdc nha nghién clu Marketing khong thé ki€ém
sodt va chu dOng di€u chinh duoc, nhung van can pha1 nghlen
cltu d€ c6 th€ phat hién dugc xu hudng bi€n dOng clla nhu cau
va lua chon dugc nhing cong cu, gidi phap tdc dOng thich hgp
nhat dOi vdi tung nhém khach hang tiéu bi€u




“Hanh vi mua hang cUa thi trudng t6 chlc

® Cdc budc trong ti€n trinh quyét dinh mua

Moi truong

Cac kich
thich
Marketing

Cac tac
nhan kich
thich khac

==

+ S. pham
¢+ Gi4d ca

+ Ph. ph6i
+ C6
dbng

¢ Kinh té
¢+ KHKT

¢ Chinh tri
¢ Van héa
¢+ Canh
tranh

TO chic

Nhirng dap Ung

Trung tam
mua

Tién

trinh

quyét

dinh-mua...

Nhing anh hudng

cUa nguoi mua

¢+ Chon san phdm

¢+ Chon nha cung cap
¢+ K.lugng dat hang
¢ Diéu kién va thoi
han giao hang

¢ biéu kién dich vu
¢+ Pbiéu kién thanh
toan

aua lai eilla cic ca
e § . o
nhan va cUa tUng cé

nhan)
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" Vai trd cla trung tam mua

Trung tdm mua la tat ca cac ca nhan va cac nhém co6 tham dw vao tién trinh
quyét dinh mua, cung chia sé mét sé muc tiéu chung va nhirng may rui phat
sinh tlr cac quyét dinh.

Cac nhan vét chi phoi trong quyét dinh mua cua trung tam mua:

‘Ngwoi str dung: la nhirng thanh vién cla t6 chirc, trwc ti€p s dung san pham
hoac dich vu dwgc mua. Trong nhiéu trwdng hop, ho thudng la ngudi khéi xuwdng
dé nghi mua va dwa ra cac yéu cau vé ky thuat doéi véi san pham, dich vu.

‘Ngw®i anh hwédng: la nguoi tac déng dén quyét dinh mua. Ho thwdng tro giup
xac dinh cac yéu cau vé ky thuat doi véi san pham, dich vu.

‘Ngwei mua: la nhitng nhan vat cé tham quyén chinh thic trong viéc tuyén lwra
nha cung cap va thuong lvgng cac diéu kién mua ban.

‘Ngwéi quyét dinh: |a nhirng ngudi cé quyén hanh chinh thirc hodc ban chinh
thirc dé chon hodc chap nhan dit khoat cac dé nghi vé ngudi cung cap va diéu
ki€én mua ban dé xuat.

‘Ngwoi bao vé: la nhirtng ngudi kiEm soat dong thong tin ti€p can gilra cac ca
nhan trong trung tdm mua. Nham ngén chan nhirng hanh doéng théng dong va tuw
tién sai nguyén tac
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VI. Ngubn thong tin tai liéu

Bén lmng“ Bén ngoai

t )

|
Nguon tai liéu
thir cap

Thong tin sO cap

Thong tin th( cap DOANH

NGHIEP

Ngudn tai liéu
SO Cap

| Thu diéu tra J

v

Trao déi




NguOn tai ieu thU cap
Nguon tai liéu ttr bén trong :
® Cac bdo cdo nOi bo
® Danh sach khach hang
® Céc nghién cQu truGce do

Nguon tai liéu bén ngoaii :
® Internet
® C4c bdo cédo cUa chinh phu
® B4o chi, sach v®
o




 NguOn tai liéu th( cap

D( 1iéu th(r cap 1a d{t liéu do nguoOi khic thu thap, s
dung cho cac muc dich c6 thé 13 khac vOi muc dich
nghién cUu cUa ching ta. Dt li€u th( cdp c6 thé 1a d{r
liéu chua xC 1y (con goi 1a dit liéu thd) hodc dit lidu da
xU 1y. Nhu vay, d{ liéu th( cap khong phdi do nguoi

nghién cUu truc ti€p thu thap

Ti€t kiém thOi gian va ti€én bac

kho d4nh gid dugc mUc dO chinh xéac, mUc d0 tin cay cUa
nguOn d{ liéu.




D{ 1iéu sO cap

D(r 1iéu so cap 1a d{t liu do chinh ngudi nghién cUu thu
thap.

Céac phuong phap nghién clu :

® PhuOng phap quan sat

® Phuong phép trao doi
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