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'AI LIEU THAM KHAO

® Marketing Ung dung — TS. Luu Thanh DUc Hai
® Marketing cin ban — PGS-TS. HO DUc Hung

® Nhrng nguyén ly ti€p thi — Philip Kotler







Muc tieu

Phan tich 3 cap d0 cla sdn pham

Trinh bay ddc di€m cUa 4 loai sdn pham
04 chu ky sOng cUa san pham

05 chinh sdch sdn phdm
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[. S3n Pham

Khdi niém sdn pham truyén thOng

Khdi ni€ém san phdm hién dai
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Khai ni€m sdn pham truyén thOng

La tat cd nhimg gi c6 th€ thda min nhu cdu hodc mong
muOn cUa con ngUoi va dugc chao bdn trén thi truGng
nham muc dich thu hidt su' chd ¥, mua hay sU dung

Nam trong danh muc nha nudc khéng cdm va dugc phép
san xuat kinh doanh




Khdi niém sdn pham hién dai : “Luc” va “Thé”

“Luc” : cUa sdn pham Ia nhiing gi ching ta c6 thé nhin
thdy dudc, dinh luong duogc : chat lugng, mau ma, ki€u
dang, gia thanh....

“Thé&” : cla sdn pham 13 nhitng gi ching ta khong nhin
thay dugc, khong dinh lugng dugc : cdc dich vu di kém,
cac hoat dOng xay dung thuong hiéu, vin hda doanh
nghiép...
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Vi trf cla *“ Sdn Phdm” trong Marketing hOn hQp
® San phdm Ia trung tAm cUa k& hoach marketing, vi chinh

thuOc tinh cUa sdn phdm s€& quyét dinh kha ning hai long
cUa khdch hang.

® P3m bdo chat lugng sdn phdm, cOng dung sdn pham,
ki€u dédng, bao bi, dich vu di keém,...1a y€u t0 cuc ky quan
trong dOi v6i doanh nghiép.
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03 Cap dO cUa sdn pham

Capdd 1:Capdd Y Tudng
Cap dO 2 : Cap d0 San Pham Hién Thuc
Cap d0 3 : Cap d0 San Phan Dich Vu
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Cap do Y Twang ( core product )

Vé thuc chat khich hang mua s€ mua céi gi ?
Nha sdn xuat khong phdi ban nhitng thuOc tinh cla san
phdm ma ban nhng 10i ich cUa né dem lai




pﬁduct)

Chat lugng
Céc thuOc tinh
BO cuc dac thu
Nhin hiéu

Bao go6i dac thu




Cép do San Phan Dich Vu (augmented product
g

Céc dich vu di kém tao nén sdn phdm hoan chinh
Cho phép phan bi€t sdn pham cUa cong ty niy va sdn
phdm cUa cong ty khic




“"I1. Phan Loai San Phdm

Sén pham sU dung thuOng ngay
S&n pham mua cé 1ua chon

S&n pham c6 nhu cau dac biét
S&n pham c6 nhu cau thu dOng
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é/phélm str dung thuwong ngay

® Mua ngay khong can dang do, suy nghi nhi€u
® C6 gi4 tri thap, thoi han s dung ngan

® San pham s dung thuOng xuyén

® San pham s dung ngdu hlng

® San phdm sU dung khan cap.

Nén : tap trung vao sdn phdm va hé thOng phan phoOi
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an phdm mua c6 1Ua chon

e = e

“ C6 gi4 tri cao, thOi han sU dung lau
n Ngudi tiéu dung thuOng can nhac ky 1uGng trude khi

n mua

ﬂ Nén : tap trung vao Gia Thanh ( price ) va cdc hoat dOng
khuy€n mai, xudc tién ( Promotion )




~ S&n phdm mua c¢6 nhu cau dac bié

® C6 tinh chat hét sUc dac biét va cé tinh dac hiéu riéng
vé mat tinh than cao.

® Gi4 thanh sdn pham rat cao, ngudi tiéu ding san sang bod
thém thOi gian va cong sUc d€ tim hi€u thém

Nén : tap trung vao SAn Pham ( product ) va cdc hoat dOng
xtc ti€n ( promotion )
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S&n ph&m cé nh

u cau thu dOng
® SAn phdm ma ngudi tiéu dung khong bi€t hodc cé biét

cling khong nghi s€ mua

Nén : tap trung vao cic hoat dOng xic ti€n ( promotion)
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=T Ky SOng CUa Sdn Pham

Chu kY sOng cUa sdn phdm hay con g0i 1a vong d0i cUa
sdn pham, md td su bi€én dbi cUa doanh sO tiéu thu ké tur
khi sdn phdm duoQc tung ra thj truOng dén khi sdn pham
bi€én mat khoi thj trudng.
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Chinh Sdch San Pham

Chinh sdch chat lugng SP
Chinh sach chung loai SP
Chinh s4ch nhan hiéu SP
Chinh sach bao bi SP
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" Chinh siach Chat Lugng San Phd
Khai niém : Chat lugng SP 1a khd ning cUa SP trong
vi€c thuc hién nhlng chUc ning ma ngUdi ta giao cho né
X4c dinh chat lugng SP tU géc dO cla khich hang
It nhat ngang bang vGi d6i thU canh tranh
Chat lugng con th€ hién trong dich vuU di kém
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Chinh sich ChUng LoaTSan Pham

Chung loai Sp 12 1 nhém SP c¢6 lién quan chat ché vai
nhau vé chUlc ning / d0i tuong khich hang / gid ca .
Chi€u rOng : tOng th€ céic loai SP do codng ty xudt ra.
Vd : cocacola lon, chai 16n, chai nhO...
Phong phi : TOng sO nhitng mat hang thanh phdm .
Vd : cocacola ting luc, cocacola cho ngUoi dn kiéng,

Chiéu sau : TOng sO cdc don vi SP cu thé dugc chiao
ban cho tUng mat hang riéng cUa 1 chUng loai

Vd: cocacola cho ngue ~ ' " . huon ’@hﬁo va

huong dau tay % &P% %
"'n
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Chinh sich Nhan Hiéu San Phadm

Nhan hi€u SP 1a tap hop tén goi, ki€u ding, bi€u tuong,
hinh dnh, hinh v&, ki€u ch(r....hodc bat ky dac di€m nao
cho phép phan biét SP cUa doanh nghi€p nay vGi doanh
nghi€p khac

Quyét dinh dat tén cho nhan hiéu
Quyét dinh m& rOng gidi han sU dung tén nhan hiu ?

(€ Electrolux

23
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F Chinh cich Bac BiSanPhin

Quyét dinh vé thi€t k€ bao bi hdp dan
bep — tién cat gilt, bdo quan
Mau sac : dep, tién 10i, bdo quan
Chat liéu : bén, dé van chuyén, ko dnh huéng SP

Thi€t ké : th€ hién SP va chat luong
Quyét dinh vé thay d0i ki€u ding bao bi




Chinh séch phat trién SP m&i

Phét tri€n céac sp hi€n c6 bang cich tao ra ki€u dang, kich
c@ ...m0i cho thi truOng hién ¢6

Dua cdc SP m@i vao thi truOng hi€n cd
Dua cdc SP hi€n ¢6 vao thi truGng mai
Dua cdc SP mai vao thi truOng mai
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’/C'hinh sach Dich VU Khach Hang

Céc dac tinh h(tu hinh : phuOng ti€n, hinh anh bén ngoai
cUa nhan vién...

PO tin cay : lién quan dén dich vU nhu kY vong

Tinh trdch nhiém

Thau hi€u va cdm thong: chim séc 4n can, quan tim
mang tinh cd nhan vOi khach hang
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