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Thu thap thong tin &
Do ludng thi truong
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< Gilp sinh vién nim rd cac loai thong tin ma
doanh nghiép can trong qua trinh hoat dong
kinh doanh va cach thtc 1am sao dé cé duoge
cac loai thdng tin d6 mot cach chinh xac va
kip thoi nhat, tir &6 cAc nhd quan tri dwa ra cac
quyét dinh Marketing:
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3.1 Hé théng théng tin Marketing (MIS)

«Khéi niém:

= Marketing Information System — MIS la mot hé
théng bao gdm con ngudi, thiét bi va cac qui
trinh 1am cac cong viéc nhu thu thap thong tin,
phéan loai, phéan tich, danh gia va phan phdi
thong tin d6 dén nhimg ngudi ra quyét dinh
dung ldc va nhanh'chéng.

Ngudn: Philip Kotler ‘(‘1‘)94), Marketing Management, Prentice Hall, p.147.
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3.1 Hé théng thong tin Marketing (tt)

Marketing H¢ théng thong tin Marketing Moi trudng
Managers Makerting

Phén tich Phit trién thong tin

Thi trudng

Dinh gid Théng tin Tinh bdo o
Hoach dinh swcan [ ndi bd Marketing W Doi thi

thi€t ciia

thong tin [ X 1
Thuc hién

Cong dong

Phan | |} 1I¢ hong Nehién ctu |fo—, SRS
phéi o Marketing Vimd
quyét dinh

Kiém soit thong tin
Quyét dinh Marketing vi Truyén théng Marketing |
Philip Kotler (1994), Marketing Management, Prentice Hall, p.148 B
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3.1 Hé thong théng tin Marketing (tt)

++Thoéng tin ndi bé (Result Data):
= Mudi cau hoi nhdm xAac dinh nhu ciu théng tin:

1. Nhimg loai quyét dinh nio ma anh/chi thuong hay
ban hanh?

2. Loai thong tin ndo ma anh/chi‘can cho nhimg quyét
dinh do? q

3. Nhiing thdng tin nao ma anh/chj thudng c6?
4. Nhitng nghiéh ctru ndo ma anh/chi y8u cau dinh ky?

Théng tin Tinh bio
ndi b marketing

Hé théng hé trg ra Nghién ciu
quyét dinh marketing
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3.1 Hé théng thong tin Marketing (tt)

5. Théng tin nao anh/chi cn nhung hién nay chwa c6?

. Théng tin nao anh/chi can hang ngay/ tuan/ thang/ nam?

7. Nhimng tap chi hay bao céo thwong mai nao anh/chi
mudn xem thudng xuyén?

8. Nhiing chu dé nao anh/chi mudn duoc théng tin dén?

9. Chuong trinh phén tich dir liéu ndo ma anh/chi mudn sir
dung? :

10.Nhimg cii tién ndo c6'thé thyc hién dugc ngay ddi véi
M.L.S cua congty?

[=2]

Thong tin Tinh bdo
ndi bd marketing

Hé théng hd trg ra Nghién cttu
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3.1 Hé théng thong tin Marketing (tt)

++Thoéng tin ndi bo (tt):
= Chu ky Pon hang-Thanh toan (The Order-
to-Payment Cycle)
= H¢ théng cAc béo cao ban hang (Sales
Reporting Systems)
= Hé théng bao:.cdo cho ngudi st dung
(User-Oriented Report System)

Thong tin Tinh bdo
ndi bd marketing

He thonghd trgra | Nghién cttu

quyét dinh marketing -~
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3.1 Hé thong théng tin Marketing (tt)
2 Thao luén:
Hay tudng tuong ban la chu doanh
nghiép va tim cau tra 161 cho 10
céu hoi néu trén.
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3.1 Hé théng thong tin Marketing (tt)

«Tinh b4do Marketing (Happening Data):
= Hé thng céc qui trinh va ngudn théng tin ma
céc Manager sir dung nhidm ¢6 duoc thong tin
hang ngdy vé su tién trién cua .moi truong
Marketing.
= Vi du mot sb nguf”)n hira'ich:

« Tuyén ngudi cua ddi thu canh tranh.
« Khach hang dang giao dich voi dbi thu.
+ Quan sat ddi thu hogc bang chimg vat chit.

Thong tin Tinh béo
noi bd marketing
Hé thdng hd trg ra Ngh_ t
\_ ‘ quy€t dinh marketing-
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( )

3.1 Hé théng thong tin Marketing (tt)

Thio luén
Anh/ chi hdy cho biét nhing thun lgi va
nhitng rui ro tiém an ma mot doanh nghi¢p
€0 thé gap phai khi tuyén nguoi cua doi thu
canh tranh?

( )
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3.1 Hé thong théng tin Marketing (tt)

+*Nghién ctru Marketing:
= Nghién ciru Marketing la qua trinh thu thap va
phén tich c6 hé théng nhimg dir liéu vé& cac
vén dé lién quan dén hoat dong: Marketing cua
doanh nghiép.
Nguyén Pinli Tho - Nguyén Thi Mai Trang (2008)

Thong tin Tinh bdo
ndi bd marketing

Hé théng hd trg ra Nghién ciu

quyét dinh marketing -
i)
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3.1 Hé théng thong tin Marketing (tt)
+“*Nghién ctru Marketing (tt):
= Nghién ctru Marketing gitp doanh nghiép c6
thong tin/ cau tré 16i cn thiét nhdm hd tro cho
viéc ra quyét dinh, giam rui-ro trong kinh
doanh va téi wu hda céc co hoi.
§58 SAVE
upto20%
Product Price  Place Promotion
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3.1 Hé théng thong tin Marketing (tt)
Nghién ctru Marketing c6 thé
thuc hién khi nao? Vi sao?
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3.1 Hé thong théng tin Marketing (tt)

*»Phan loai nghién ctru Marketing:

{

Muc tiéu Céch thie e diém | | Myic do tim L
nghién ctru nghién ctu thong tin 1eu thi Tan suat

trudng
t Co ban t Tai ban tbmh tinh Kham pha Pot xuit
Ty Tai hién a A c a Thuon
Ung dung o Dinh lugng So bd Nhan qua xuyéng

Tham do
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3.1 Hé théng thong tin Marketing (tt)

Hé théng hé tro ra quyét dinh
(Marketing Decision Support System)
= Thong tip ¢6 duoc tur tinh bdo Marketing‘vé
NCTT can dugc phan tich thém nita nham
chuyén hoa n6 thanh hanh dong t6i wu hon.

Thong tin Tinh bdo
ndi bd marketing

Hé thdng hd trg Nghién cttu
ra quyé&t dinh marketing
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3.1 Hé théng thong tin Marketing (tt)

< Heé théng hd tro ra quyét dinh (tt):

MMDS

Phwong phap Ngan hang mé
théng ké: hinh:

-Phan tich hoi -Mb hinh thiét

qui ké san pham

-Phan tich -M6 hinh dinh
nhan t6 gi4 s&n pham
-Phan tich -M6 hinh truyén
twong quan théng hén hop

Philip Kotler (1994), Marketing Management, Prentice Hall, p.173
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3.1 Hé thong théng tin Marketing (tt)

2 Thao luin

Hay xay dung mo hinh thé hién
nhitng bién sé anh huong dén
doanh sb cia mot doanh nghiép
trén thi truong?
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3.2 Qui trinh nghién cuu thi truong
1. Vén d& va muyc tiéu nghién ciru. Sl
2. Céc théng tin can thu thap. !
3. Ngudn thong tin va k¥ thuat thu thap.
4. Thu thap théng tin. e
5. Phén tich théng tin. =
6. Béo céo két qua. Anctyzathe
information
Findings
Make the
decdision
g 4
)
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3.2 Qui trinh nghién cudu thi truong (tt)
«*Rao cin van héa trong NCTT the gidi:
Lwachon1 Congty <—> Agency Khéach hang
A Agency . N
Lwachon2 Congty <—-s Agency edia phuivhg <——> Khéach hang
Lwa chon 3 Cong ty (—”;%cﬁcng ty <> Agency <> Khach hang
Lwachon4 Congty <« A9eNCY . yhach hang
nuwoc ngoal
Nguén: Philip R. Cateora &John Graham (2008), International Marketing, 13" edition, Mc Graw Hill, p237.
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3.2 Qui trinh nghién cdu thi truong (tt)
+**Nguon thong tin va cach thirc thu thip:
Trong néi b XN: Cdc phi€u, bing)
[bi€u, tai liéu trong SXKD ciia XN|
|ciia hé thang théng tin marketing
Céic nguén
dit kién cap -
1Lt edp) én ngodi XN: Thy vién, cdc cd)
lquan quin 1y, cd quan thidng mai,
cde tnfdng Pai hoc. cde vién|
nghién citu.
dir kién @uan sat:
Bing phwong tién mdy mdc
Quan sit cd nhan tnfe ti€p.
(Diéu tra tham do: Pié qua b
1 tra "l|\|)é;|
\_ Philip Kotler (1994), Marketing Management, Prentice Hall.
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3.2 Qui trinh nghién cuu thi truong (tt)

46 ngudti cd cling tiéu
chufin- nhém nhd

Thdo ludn trong méi trudng
thén thién & c6 syt hd trg clia
Moderator

Nhém 6 tinh chat
gia dinh
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3.2 Qui trinh nghién cuu thj trudng (tt)

Thao luan nhém |y twéng cho:

=Thu thap cac y kién trén binh
dién rong.

=Thdm nhip vao kha ning
s&ng tao cua moi nguoi.

=Cung cip nhiing thong tin ¢6
gid tri. :
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3.2 Qui trinh nghién cdu thi trudng (tt)

Phéng vAn chuyén sau Iy tuéng cho:
= Kham pha su khac nhau trong timg ca nhan.

= Cfi giuqc su trao d6i mot cach trung thuc vé nhimg vén
de t€ nhi / mang tinh cach ca nhan.

= Pinh dang / hiéu nhiing yéu t6'din dén nhan thic, thai
d9, hanh vi nguoi tiéu dung.

= Kham pha qué trinh phic tap trude khi dan dén quyét
dinh. ! :
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Minh hoa "Két qua khao sat”

Murc do hai Ibng‘vé Gala Valentine 2011 - MEKO TRAVEL
Y: Bién phu thudc; X: Bién déc lap

X1:Téi phéin khéi i Valentine
nay oo dip 8 chei cing nguei
yeu
¥: Téi thich Gala Valentine 350 X2 Chuong trinh chon dia
345 dibm phi hop 14 B4 Lat

s

X11: Gala thu hiit nhidu nguai

X3 96 dai cia chuong trinh 1
tham gia hop

X4: Cac khu nghi dugng duge

X10: Gala duge t chixc woi
A lwra chon hop Iy

quy m lon 3

L4
X0: ¥ twdng cac game méika x5 mjjfg‘r;m';j“ s
XB: Ban 8 duge tham qua 245 X6: Lich trinh duoc phan chia
nhidu dia didm
X7: Cac game duge thiét ké
ding chét Valentine
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Nguon: Mekong Travel report, 2011
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Minh hoa "Két qua khao sat”

Biéu db 4.9: Ly do wu tién s dung
dich vu NHDT
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Tinh hiru Phi st Huong Dich wudé  Yéu td
ich caa dung ré dan nhiét st dung khac
dich vu tinh caa

nhan vién
ban hang

Ngudn: Vietcombank Thesis, 2011




