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Muc tiéu

Gilp hoc vién hidu truyén théng 1a gi. Céac
yéu t& anh huéng dén hiéu qua cla truyén
théng trong Marketing.
%Hidu cac hoat déng clha truyén théng
Marketing tdng hop (Intergrated Marketing
Communication — IMC).
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10.1 Khai quat vé truyén théng

% Truyén théng la gi?
=Truyén théng l1a nhitng nd lwc cia doanh
nghiép dé thong tin, thuyét phuc, nhic nh&
va khuyén khich khach hang mua san
phdm, ciing nhw hiéu rd v& doanh nghiép.
Nho truyén théng ma doanh nghiép cé thé
ban ra nhiéu hon va nhanh hon.
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10.1 Khai quat vé truyén théng (tt)
%Cac hoat dong truyén théng
- Quéng cdo
- Bdn hang trye tidp
- Khuyén mai/ mai
- Tuyén truydn/ QHCC
- Marketing trwe tidp
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10.1 Khai quat vé truyén thong (tt)

“Vai tro truyén thong
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10.1 Khai quat vé truyén théng (tt)
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Elements in the Communication Process
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Promotion seeks to shift demand curve
EXHIBIT 14-3 Promotion Seeks to Shift the Demand Curve
[ price Price \ Price| \
[
] E 2 \<< by
0=+ Quantity 0=>  Quantity 0= (Quantity
ATobemors B.To the €. Bath to the right
inelastic right and more inelastic
L Nguén: Philip Kotler & ctg, 1994 :‘_{ )
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Minh hoa Rao can trong truyén thong QT

-Khac bigt vé
ngoén ngir
-Khac biét luat
phap, qui dinh
chinh pha

-Khac biét
phwong tién

truyén thong
-Khac biét vé
kinh te

trinh mua sam

Ngudn: Gerald Albaum, Jesper Strandskov, Edwin Duerr (2002), International
ing and Export I Fourth edition.
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(10.2 Céc yéu té anh hudng dén truyén
thong

% Loai san pham
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10.2 Cac yéu té6 anh hudng dén truyén théng h
(tt)
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\ Ngubn: Philip Kotler & ctg, 1994  _..5s )




(1 0.2 Cac yéu toé anh hudng dén truyén théng
(tt)

“Chu ky s6ng san pham
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& Quing cdol Tuyén

truyén
Bén trye tiép
Gidi higu Tinginddng Tridngthanh  Suy thofi
Cic gial dogn ving difi sin phiim

L Nguén: Philip Kotler & ctg, 1994 _ )
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(10.2 Céc yéu t6 anh huéng dén truyén théng )
(tt)
< Chién lwoc diy va kéo
EXHIBIT 14-8 Promotion May Encourage Pushing in the Channel, Pulling
by Customers, or Both
Promotion
to business |
4% Final
request {pull) -:;:nm(m)
product product
\_ Nguén: Philip Kotler & ctg, 1994 —m.Zn < )
s ™
10.3 Cac hoat déong cua IMC
“Quang cao (Advertising)
*Quang cdo la viéc sir dung cac phwong
tién théng tin dai ching dé truyén dat tin tic
vé chat lwvong hay wu diém cla sadn pham
dén khach hang. Pé thuwc hién dwoc viéc
nay, cac doanh nghiép phai chi ra mot
khoan tién nhat dinh.
—
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10.3 Cac hoat dong cua IMC (tt)

<+ Quang cao (Advertising)

=Mot sd phwong tién quang cdo chinh:

«In &n: bao chi, tap chi, &n phdm thuong mai.
+Dién t&: truy@n thanh, truy&n hinh, phim tw liéu.
*Ngoai tr&i nhuw: pano, ap-phich, bang hiéu...

*Quang cdo tryc tiép: thw trwc tiép, dién thoai...
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(" Minh hoa Uu va Nhugc diém cua cic phuong )
tién quang cao
PHUONG TIEN UU BIEM NHUGC BIEM
BAO CHI * Uy&n chuyén, dinh dudc thdi gian = Thai gian ngdn
* Bao quat dude thi trroing noi dia = Doc 1t qua loa, 56 Itde
* Bugc chip nhan va s¥ dung rong ti | * Chit ugng hinh dnh, maun
* Gay mre do tin trdng cao sde kem
TAF CHI = Chon loc G6c gid, khu vyc, nhan khiu | = Thoi gian gidn doan dai
g * C6 cht ludng t4i 20 cao i hai ldn xudt bin
* G4n b6 vdi doc gif trong tgian kha 1Au
TRUYEN * S dung rong @i = Chi d4nh vao thinh gifc
THANH * Linh dong vé khu vitc dia Iy cila ngudi nghe
* Chi phi thip =t gay chd ¥ hon tivi
~ Tnoi gian ngdn
TRUYEN ~ K&t hdp t6t gifa 4m thanh, hinh dnh, ~ Knong chon loc dude
HINE mau sde, lien tudng. tegis
= Bao quat:s Ltgng 16n khan gid = C6 thE nham chan bs qua
»Gayenny vé tam 1y, hp alin, thi vi | = Thos gian ngdn
= Chi phi cao
QUANG CAO * Linh d6ng, c6 tinh l4p lai cao = Han ché séng tao
NGOAI TRGI | * It chin ép Itc cia quang cdo, canh = Khéng ch/ loc ngudi xem
tranh
THU TRUC = Linh dong. khan gid c6 Iya chon = Ngudi doc d& b qua
Tigp = Knong chiu tic dong cia canh tranh. hogc it chu §
= Chi phi kns cao
\_ Nguon: Philip Kotler, 2000 a.Zs < )
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10.3 Cac hoat dong cua IMC (tt)

+Ban hang truc tiép (Personal Selling)

*Ban hang truc tiép la hinh thirc s& dung
nhan vién ban hang dé théng tin thuyét phuc
khach hang tiém nang mua nhirng san pham
hang hoa hay dich vu ctia cong ty.
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10.3 Cac hoat dong cua IMC (tt)
<Ban hang trwc tiép (Personal Selling)

sJu diém:
Linh doéng.
*Tap trung doi v&i ngwdi mua tiem nang.
*Dan dén hanh ddng mua hang.

=Nhwoc diém:
*Chi phi cao.
*C6 kha nang khong tim dwgc nhan vién
da pham chét cho viéc ban hang.
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10.3 Cac hoat dong cua IMC (tt)
< Khuyén mai/ khuyén mai (Promotion)
=Khuyén mai/ khuyén mai la nhirng khich &
ngan han dé khuyéen khich viéc mua/ ban moét
san pham hay dich vu.
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Minh hoa cac chuong trinh Promotion
NPP NTD NPP codng nghieip
— Giadm giad —  Saiin phadm madu — Hoii chi
— Thabang Phiedu giacim giau Tagi liedu
— Taéng quas Coupon Hodi ngho
- TrongbaaySP Taéng quag Seminar
—  Huadn luyeiin NV Taéng soa l66ing Giaiim tiean
— DemoSP Xod soé (Lottery) SP maiu
— Hodtréibatin haeng.. | — Thi(Contest)
Trog chdi (Games)
Théd miean phi
Thed VIP
Trd lai tién
Gia(m tiean
L Nguén: Philip Kotler, 2003 x
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10.3 Cac hoat dong cua IMC (tt)

% Tuyén truyén/ QHCC (Public Relation)

Dennis L Wilcox, Phillip H Ault, Warren K Agee (1998),
Public Relations: Strategies and Tactics, 5" Edition,
Longman, trang 4.
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10.3 Cac hoat dong cua IMC (tt)

% Tuyén truyén/ QHCC (Public Relation)
=Céc cdng cu tuyén truyén/ QHCC:

=Baj viét trén bao chi.

=Bai phat biéu.

=Hoi thao.

=Hoi nghi khach hang.
=Quyén gop twr thién.

=Tai tro.

=Cac 4n phdm.Tap chi DN...
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10.3 Cac hoat dong cua IMC (tt)

< Marketing trwc tiép (Direct Mkt)

=Marketing truc tiép la viéc st dung dién
thoai, thw dién t& va nhirng cong cu tiép xuc
khac (khdng phai 1a nguwoi) dé& giao tiép voi
khach hang.
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10.3 Cac hoat dong cua IMC (itt)

< Marketing trwc tiép (Direct Mkt)
=Mdt sb hinh thirc marketing trwc tiép:

*Marketing qua catalog.
*Marketing qua thw dién tir truc tiép.
*Marketing ttr xa qua dién thoai, thw.

*Marketing tryc tiép trén cac kénh truyén hinh,
truy&n thanh, bao chi va tap chi.
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10.3 Cac hoat dong cua IMC (tt)

< Marketing trwec tiép (Direct Mkt)
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