. Chwongq 7:
CHON MAU TRONG NGHIEN

CU’U MARKETING




Muc tiéu hoc tap cua chwong

» Hiéu biét khai quat vé cac khai niém co ban lién quan dén mau
nghién clru va chon mau trong nghién ctru marketing

= Nam dwoc cac yéu cau cliia chon mau va cac van dé co thé
nay sinh trong chon mau

= Trinh bay cac bwdc trong quy trinh chon mau

= Nam virng cac phwong phap chon mau phd bién trong nghién
ctru marketing

= Hiéu biét vé xac dinh kich thuwé'c mau



Noi dung hoc tap

1. Khai quat vé chon mau

2. Quy trinh chon mau va cac phwong phap chon mau

3, Xac dinh kich thuwdc mau




Khai quat vé chon mau

= Ban chat clia chon mau

= Cac yéu cau clia chon mau

= Cac van dé phat sinh trong chon mau




Quy trinh chon mau va cac phuong phap
chon mau

= Quy trinh chon mau

» Cac phwong phap chon mau




Xac dinh kich thwé'c mau

» Mau ngau nhién

= Mau phi xac suat




Cau hai, bai tap va thuat ngir chwong 7

» Cau hoi
1. Phan tich ban chat cla chon mau va cac ly do chon mau?

Phan tich cac van dé phat sinh trong chon mau?

Trinh bay khai quat cac bwéce cla quy trinh chon mau?

rinh bay ndi dung va so sanh cac phwong phap chon mau ngau nhién

va chon mau phi xac suat?

5. Phan tich sai s6 chon mau va cach thirc gidm thiéu?

Bai tap

= Tinh hudng 28 va 29, sach Nghién ctru marketing- Nhivrng bai tap tinh
hudng

» Thuat ngr

= TAng thé muc tiéu; khung 14y mau; phan t& mau; mau ngau nhién; mau
phi xac suat; kich thwéc mau; sai s6 chon mau
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Tai liéu tham khao cua chwong

= Nguyén Viét LAm (chu bién), Gido trinh nghién cu marketing,
NXB Dai hoc Kinh t& Quéc dan, 2008, Chwong 10

.G. Zikmund, Exploring Marketing Research, NXB Pearson
Education, 2009, Chwong 16.

» \\/.G. Zikmund and Barry J. Babin, Exploring Marketing
Research, Thomson South-Western, 9t editiion, USA, 2013, ch
16, 17



Chwong 8:
THU THAP DU LIEU TAI HIEN

TRUONG




Muc tiéu hoc tap cua chwong

= Tim hiéu cac khia canh ky thuat va nghé thuat trong thu thap
dir liéu bang cac phwong phap phéng van ca nhan

® | am rd cac sai sb trong thu thap dir liéu va cach khac
phuc/han ché sai s6 nay

= Tim hiéu cac van dé t6 chirc va quan ly hoat déng thu thap dir
liéu tai hién trwdng tr khau khao sat thir, tuyén chon, huan
luyén nhan vién phdng van dén kiém tra va giam sat cac hoat
dong thu thap di¥ liéu tai hién triong.



Noi dung hoc tap

Cac van dé ky thuat va nghé thuat thu thap dir liéu
Sai s6 trong thu thap dir liéu va cach khac phuc
T6 chire va quan ly thu thap div liéu tai hién truwong

Kiém tra va giam sat qua trinh thu thap d liéu tai hién
trong




Cac van dé ky thuat va nghé thuat thu
thap di¥ lidu

= Doi v&i phong van ca nhan truc tiép
= Doi v&i thdo luan nhém tap trung

= Doi v&i phdng van qua dién thoai

= D6i vai diéu tra phdng van bang thw tin



Sai s6 trong thu thap dir liéu va cach
khac phuc

= Sai s6 do sw khéng dap trng
= Sai s6 do sy khéng bao quat day du téng thé

» Sai s6 do anh hwédng cia nguwdi phéng van va ngudi tra I&i
phéng van




To6 chirc va quan ly thu thap dir liéu
tai hién trwwong

» Khao sat thw
= Tuyén chon nhan vién phdng van

= Huan luyén va hwéng dan nhan vién phéng van




Kiém tra va giam sat qua trinh thu
thap div lidu

= Kiém tra giam sat viéc 1ap mau
®» Giam sat cac cong viéc thwc hién trén hién trwedng

iém tra gidam sat dé phat hién cac cudc phéng van khéng

trung thyc



Cau hai, bai tap va thuat ngir chwong 8

» Cau hoi
1. Trinh bay cac van dé ky thuat va nghé thuat thu thap di liéu bang cac
ky thuat phong van?
. Phan tich cac sai sb trong thu thap dir liéu va cach khac phuc?
Trinh bay khai quat cac bwéc cia quy trinh chon mau?

. Trinh bay ndi dung td chirc va quan ly thu thap dir liéu tai hién tredng?
. Vi sao phai kiém tra giam sat qua trinh thu thap di liéu? Trinh bay ndi
dung cla cac bién phap kiém tra giam sat?
= Baj tap

» Tinh hudng 32, sach Nghién ctru marketing- Nhirng bai tap tinh huéng
= Thuat ngir
= Sai sb trong thu thap di liéu:;



Tai liéu tham khao cua chwong

= Nguyén Viét LAm (chu bién), Gido trinh nghién cu marketing,
NXB Dai hoc Kinh t& Quéc dan, 2008, Chwong 11

.G. Zikmund, Exploring Marketing Research, NXB Pearson
Education, 2009, Chwong 18

» \\/.G. Zikmund and Barry J. Babin, Exploring Marketing
Research, Thomson South-Western, 9t editiion, USA, 2013, ch
18





