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Théng tin vé giang vién

= Ho va tén:
®» Hoc ham, hoc vi:

» Chlrc danh:

= Dia chi : VP. Khoa Marketing, DH. KTQD, 207 Giai Phdong

=» FEmail:


http://cuuduongthancong.com?src=pdf
https://fb.com/tailieudientucntt

Ké hoach giang day

il LT BT

1  Chuwong 1: Khai quat vé nghién ctru marketing 3 2 1

2  Chuong 2: Thiét ké va phé chuan dy an nghién clru c 3 2
3 Chuong 3: D@ liéu thir cip va phuwong phéap thu thap 3 2 1
4  Chuwong 4: DI liéu so cap va phwong phap thu thap 4 3 1
5 Chuong 5: Do lvdng va danh gia trong nghién ctru marketing 5 3 2
6 Chuwong 6:Thiét ké bang hdi trong nghién ctru marketing 6 3 3
7  Chwong 7: Chon mau trong nghién ctru marketing 4 2 2
8 Chwong 8: Thu thap dir liéu tai hién truwdng 4 1 3
9  Chuwong 9: X ly phan tich di¥ liéu va phwong phap phan tich thdng 4 1 3
ké miéu ta trong xtr ly di¥ liéu ’
10 I(i)éhuuong 10: phwong phap phan tich thong ké suy luan trong xtr ly di 3 2 1
11 Chwong 11: Trinh bay va bao cao két qua nghién clru 4 5 9
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Lich trinh giang day

Tuanth*1  Chuwong 1 Tudnth®*9  Chuwong 6
Tudnth®2  Chuwong 1 (tiép) Tuanth? 10 Chwong 7
Giao bai tap nhém Tuan th(» 11 Chwong 8
Tuanth®*3  Chuwong 2 Tudnth 12 Chuwong 8
Tuanthi*4  Chuwong 3 Tudn thr 13 Chwong 9
Tudnth®5  Chuwong 4 Tudnthr 14 Chwong 10
Tuanth® 6  Chuwong 4 Tudn th® 15  Trinh bay bai tap nhom
Tuanth®*7  Chuong 5 Tudnthr 16 Dy triv
Tuanth® 8  Chwong 5 (tiép) Céng: 21 tiét

Kiém tra viét tai I&p, thoi gian: 1 tiét
Pham vi kién thire: chwong 1-5
Cong: 24 tiét
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Phwong phap danh gia hoc phan

Thanh phan Hinh thirc danh gia va ghi chu

1

Dv I&p, thao luan trén I6p

Bai tap kiém tra

Bai tdp nhom

Thi cudi ki

Téng

CuuDuongThanCong.com

10%

20%

20%

50%

100%

Dwa trén mdc dd chuyén can, nhiét tinh ca sinh
Vién
Dwa trén két qua bai kiém tra gitra ki

Dwa trén thai do 1am viéc nhom, két qua hoan thanh
va cac dong gop ca nhan

Dwa trén bai kiém tra cudi ki

Diéu kién thi cudi ki: tham gia trén 70% sb tiét hoc
Hinh thére thi: cAu hdi luan va bai tap tinh hudng, trén
gidy, thoi gian 90 phut

Lwu y: dwoc st dung tai liéu in 4n khi lam bai
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Giao trinh va tai liéu tham khao chung

®» Gjao trinh

Nguyén Viét Lam (chu bién), Gido trinh Nghién ctru marketing, NXB Gido duc, Ha Noi 2008

» Tai liéu tham khao

1. Alf H. Walle, 2001, Qualitative Research in Intelligence and Marketing: The New Strategic Convergence,

[lIQuorum Books,

2. F M. Feinberg, T. Kinnear, J. Taylor, 2013, Modern Marketing Research, South-Western, Cengage Learning,

USA

Fred M. Feinberg, Thomas C. Kinnear, James W. Taylor, 2013, South Western, Cengage Learning, USA

Hoang Trong va Chu Nguyé&n Mdng Ngoc, 2008, Phan tich di¥ liéu nghién cteu vé&i SPSS, tap 1 va tap 2, Nha

xuét Ban Héng Dlrc

5. Nayesh K. Malhotra, Imad B. Baalbaki, Nada Nasr Bechwati, 2013, Marketing Research an Aplied Orientation,

Pgarson Education Limited, USA

aresh K. Malhotra, Imad B. Baalbaki, Nada Nasr Bechwati, 2013, Marketing Research an Applied

Orientation, Pearson Education Ltd. USA

Nguyén Viét Lam (chu bién), Nghién ctru marketing- Cac bai tap tinh huéng, NXB Pai hoc Kinh t& Quéc dan,

Ha N6i 2006

Philip Hans Franses; Richard Paap, 2001, Quantitative Models in Marketing Research Cambridge University

Press

. W. G. Zikmund, B. J. Babin, 2007, Exploring Marketing Research, 9th edition, Thomson, South-western, USA
. W.G. Zikmund and Barry J. Babin, 2007, Exploring Marketing Research, Thomson South-Western, 9

editiion, USA,
W.G. Zikmund, 1997, Exploring Marketing Research, The Dryen Press, 6th Editition, USA
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Chwong 1:

Khai quéat vé nghién ciru

marketing
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Muc tiéu hoc tap cua chwong

» Khai quat hoa céac giai doan phat trién ctia nghién ctru marketing
trén thé gioi

= Trinh bay mot sb tiép can vé khai niém nghién ctru marketing, chi

ra dac diém va dac trwng cda nghién ctru marketing

= Trinh bay vai trdé va &vrng dung cua nghién clru marketing trong
quan tri marketing cua doanh nghiép

» Xem xeét cac bén lien quan trong moét cudc nghién ctru marketing
va cach thire td chire hoat ddng nghién ctru marketing trong
doanh nghiép
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Noi dung hoc tap

Lich s phat trién cta nghién ciru marketing
Khai niém nghién ctru marketing

Céc khia canh tb chirc cia nghién cru marketing

CuuDuongThanCong.com https://fb.com/tailieudientucntt


http://cuuduongthancong.com?src=pdf
https://fb.com/tailieudientucntt

Lich str phat trién cta nghién ctru marketing

» Thoi ky triwdc nam 1900
= Théi ky tr nam 1900 dén trwdc 1940
= Théi ky tr 1940 dén trude 1980

= Thoi ky tr nam 1980 dén nay
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Khai niém nghién ctru marketing

= Ban chat clia nghién clru marketing
= Nhirng dac diém clha nghién ctru marketing

®» \/ai tro va rng dung cua nghién ctru marketing
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Cac khia canh t6 chirc ciia nghién ciru marketing

» Ngwo'i thwre hién cong viéc nghién ctru marketing
= Nguoi str dung két qua nghién cru marketing

= C4c kiéu td chirc bd phan nghién ctru marketing trong doanh
nghiep
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Cau hai, bai tap va thuat ngir chwong 1

= Cau hoi

1. Trinh bay khai quat lich st phat trién ctia nghién ctru marketing
trén thé gi&i va lién hé voi thwe tién Viét Nam?

2. Phan tich khai niém, ban chat va dac diém cla nghién ctru
marketing? Néu vai trd cua nghién clru marketing trong qua trinh
quan tri marketing cua DN

3. Phan tich cac khia canh té chirc ctia nghién clru marketing?

= Bai tap
= Tinh hudng 1- sach Nghién ctru marketing- Nhirng bai tap tinh
hudng
» Thuat ngty
= Nghién clru marketing, nghién ctru marketing co ban, nghién ctru
marketing (*’ng dung, nguw®i thwe hién nghién clru, nguwdi str dung
két qua nghién ctru
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Tai liéu tham khao cua chwong

» Chwong 1, Giao trinh Nghién ctru marketing, dai hoc KTQD

= Chapter 1, 4 cudn Exploring Marketing Research, William.G.
lkmund and Barry J. Babin

» Chapter 1, 2, Exploring Marketing Research, W.G.Zikmund

= Baj tap tinh hudng 1 va 2 (Sach Céc tinh huéng Nghién ctru
marketing)
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